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FOREWORD

The world is changing. Now, more than ever, Innovation is critical for our economic
development. It allows businesses to create new products and services, which can lead to
increased productivity and improved living standards. However, innovation does not happen
by itself. It requires a strategic approach that takes into account the needs of businesses, the
capabilities of the workforce, and the tools which can help us propel forward.

The Economic and Business Faculty of Institut Teknologi dan Bisnis Asia Malang created the
international conference with the specific aim to share ideas and create discussion about how
digital technologies can be used to create value in the current national and global economies.
We want to invite everyone to participatein the discussion, together with ECOSIA 2022: Digital
Business by Strategic Innovation for Economic Development.

We hope that through this conference we can push new ideas and start ideas to create new
innovations. More than that, We want to promote institutions, businesses, and the

community to create actions and initiatives that are based on research and data.

| personally want to thank the committee, co-hosts, researchers, and all participants for being
a part of this conference. | hope that this event will bring new insights, create a better
understanding of how to leverage new technologies, and create innovative actions that can

contribute to the development of our economies.

Best Regards,

Risa Santoso, B.A., M.Ed.
Rector
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PREFACE
Good morning. Assalamualaikum wr.wb.
Peace be upon us all

Alhamdulillah, we pray to God Almighty for an abundance of blessings, we can meetin avirtual
Conference organized by the Faculty of Economics and Business, Institut Teknologi dan Bisnis
Asia Malang with ECOSIA INTERNATIONAL CONFERENCE - Digital Business by Strategic

Innovation for Economic Development.

In this forum we will discuss in; Financial Accounting, Sharia Accounting, Accounting
Information Systems, Financial Management, Digital Marketing, Human Resource
Management, Digital Business, Tourism and Hospitality, and Economic and Business. The
Conference presenting: Dr. Kamaruddin Bin Othman (UTM, Kedaah Malaysia), Nico Irawan,
Ph. D (University of Technology Krungthep, Thailand), Dr. Arjhel V. Domingo (College of
Management and Business Technology, Philippine) as Keynote Speakers.

Welcome all conference participants and authors to today's forum, together we will give a
positive contribution and impact to the community through this research forum. | hope that
this scientific sharing canbe sustainable. | would also like to express my gratitude to the parties
involved in the ECOSIA 2022 conference, the Rector of Institut Teknologi dan Bisnis Asia
Malang, the Co-Hosts, the committee, and the entire organizing committee. Insyaallah, the

event can be held smoothly and successfully.

Murtianingsih, SE, MM
Dean Faculty of Economics and Business
ASIA Malang Institute of Technology and Business
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SCHEDULE
No. Time Activities PIC
1. | 07.30-08.30 |Registration by Participants Host from
2. | 08.30-09.15 (Indonesia National anthem Institut _
Teknologi
Thailand National anthem dan Bisnis
Malaysia National anthem Asia
Philippine National anthem
Performance of Indonesia traditional dance Ms. Sindy and
Ms. Alya
Opening Remarks from the Chairman of Committee| Aditya
Hermawan,
S.E.,
M.S.Ak
Opening Remarks from Rektor Institut Teknologi Risa Santoso,
dan Bisnis Asia Malang B.A., M.Ed
3. [09.15-10.00 |Presentation from Dr. Nico Irawan, SS, M.Pd Moderator:
4. | 10.00 - 10.45 |Presentation form Arjhel Valenton Domingo, Ph.D :;rrc?mmus
i
5. 110.45-11.30 |Presentation from Kamarudin Bin Othman, Ph.D Kurniawan,
S.E., M.M
6. [11.30-12.30 [Commercial Break Host from
7. [12.30—13.00 |Author join into Breakout Room nstitut
Teknologi dan
Bisnis Asia
8. | 13.00 - 15.30 [Presentation by author Moderator
Breakout Room
9. | 15.30-15.50 [Announcement to Best Paper & Best Presenter Host from
10. | 15.50-16.00 |Closing Institut
Teknologi
dan Bisnis
Asia
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VILLAGE
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AMIDST COVID-19 PANDEMIC
Technology
THE EFFECT OF FINANCIAL
. . . . PERFORMANCE ON FIRM VALUE
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rihatini, Siti Khairani | Data Palembang GOVERNANCE AS MODERATED 5
VARIABLE
GOOD CORPORATE GOVERNANCE,
Amelia Novi Institut Teknologi COMPANY SIZE, AND
”S‘;:bif:ta n;:;uéis:‘isrfsgg' PROFITABILITY ON CORPORATE | ROOM
Mulyaningtyas Malang SOCIAL RESPONSIBILITY 2
DISCLOSURE: EVIDENCE FROM
INDONESIAN BANKING
o ' Institut Teknologi EFFECT OF LEADERSHIP, REWARDS,
Anggia I.:Itrl, Hari dan Bisnis Asia AND PUNISHMENT ON EMPLOYEE | ROOM
Kurniawan Malang PERFORMANCE AT MITRA10 4
KEBONSARI MALANG
. Nu.eva I?cua SELECTED RESTAURANTS IN GAPAN
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AND COVID-19: AN ASSESSMENT
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EFFECT OF CULTURE IN
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CORPORATE GOVERNANCE IN
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THE INFLUENCE OF LEARNING
MOTIVATION, LEARNING STYLE
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Malang CLASS Xl HIGH SCHOOL STUDENTS 4
PLUS COLOL COFFEE, EAST
MANGGARAI, EAST NUSA
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THE INFLUENCE OF FINANCIAL
RATIO ON INVESTMENT DECISION
Universitas MAKING IN MANUFACTURING ROOM
Asrini Muhammadiyah COMPANIES IN THE CONSUMER 5
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IN MALAYSIA.
. . CONSTRAINTS OF E-COMMERCE
Deby Aisvah Ri N \ Uhn'vers't;.s .| IMPLEMENTATION IN THE MIDDLE | ROOM
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INDONESIA
Dewinta Yuliana, lke | Institut Teknologi IMPROVING EMPLOYEE
Kudsyah R, dan Bisnis Asia PERFORMANCE THROUGH ROOM
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ANALYSIS OF THE APPLICATION OF
Psdku Aru ACCOUNTING INFORMATION ROOM
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THROUGH BRAND TRUST AS AN
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SIRAJUDDIN PERSPECTIVE AND TOURIST 1
SATISFACTION
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ARTILLERY TRAINING SCHOOL,
Technology
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ABSTRACT

Any company can experience financial distress, especially if the country is experiencing an
economic crisis, so management must monitor the company's financial situation. Financial
distress is defined as a sustained decline in a company's financial performance over a specific
time period. Financial distress will lead to bankruptcy if the source is not addressed
immediately. The purpose of this research is to determine the impact of various financial ratios
on financial distress in property and real estate companies. Purposive sampling was used to
select the research sample. As a data analysis technique, multiple regression analysis is used
in this study. The findings revealed that the liquidity, profitability, and activity ratios all have
an effect on financial distress, but the leverage ratio has no effect. Simultaneously, all financial

ratios have an effect on financial distress.
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Introduction

Every company is founded with the hope of generating large profits so that it can develop in
the long run and avoid financial difficulties or even bankruptcy. However, not all businesses
can withstand the ever-changing economic conditions. Because of this, not all expectations
are met. Many companies that have been in operation for a long time are forced to liquidate
or disband because they are experiencing financial distress or financial difficulties that will
lead to bankruptcy. Currently, competition among companies is increasing, which results in
higher costs to be borne and incurred by the company. When a company is unable to compete,
it will face financial difficulties because the profit earned by the company is insufficient to
cover the costs that must be borne by the company. If the company's operating profit
continues to suffer losses, the company will face financial difficulties, and if no improvements
are made, the company may face bankruptcy.

Financial distress is a decline in the financial condition of a company prior to liquidation or
bankruptcy (Platt & Platt, 2002). Financial distress occurs as a result of the company's inability
to maintain stability and manage its financial performance, resulting in operational losses.
Financial distress can occur due to a variety of factors, including cash flow issues caused by
profits earned by the company from operational activities that are insufficient to meet all of
the company's obligations. Another factor contributing to the company's financial distress is
the amount of debt it carries. The company's low income forces it to borrow in order to cover
the company's operating costs shortage, but the company's income is not proportional to the

debt it carries. Over time, operational losses will push the company to the brink of bankruptcy.

In theory, Figure 1 depicts the process of a company's financial distress as it progresses from
healthy to unhealthy. The process of financial distress begins with a decrease in income of
more than 20%, which is referred to as “early impairments” in the figure below. Even though
its income has decreased, the company is still able to pay its debts at this point. When the
company's operating cash flow is negative, it enters this stage. It indicates that the company
will be unable to meet its future obligations. During the failure process, the company struggles
to return the given capital at a consistently lower rate of return than the rate of return on
similar investments. Then it goes into the default cycle. If the company continues to fail to pay
its obligations or interest, it will file for bankruptcy. Following the default process, the
company will enter the insolvency stage, where the company's performance is already
negative due to alack of liquidity, causing the entity to be unable to meet its debts. Bankruptcy
is the final stage of financial distress and occurs when the total liability payable exceeds the

asset's fair value.
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Figure 1. Integral Process of Financial Distress
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Financial distress data can be used as an early warning sign of impending bankruptcy, allowing
management to take immediate action to prevent problems before they arise. The continuous
decline in the company's financial performance over a certain period of time will endanger the
business's sustainability, resulting in the delisting of its shares from the stock exchange.
According to Rule Number I-I concerning the Elimination of the Listing (Delisting) and Relisting
Shares regulated in the Decree of the Board of Directors of PT. Jakarta Stock Exchange
Number: Kep-308/BEJ/07-2004, the IDX may write off the securities of a listed company if it
experiences conditions, or events, which significantly negatively affect the business continuity
of the listed company, either financially or legally, or on the sustainability of its status. The
listed company cannot show adequate indications of recovery. Between 2017 and 2020, 24
companies were delisted from the IDX, with real estate and property companies accounting
for 20.83 percent of them (Cekdollarmu, 2021). This phenomenon makes it very interesting to
investigate why many property and real estate companies are delisting between 2017 and
2020. Based on these conditions, potential investors can conduct an analysis to determine
financial distress in a company from the start. Potential investors can use this analysis to help
them make investment decisions in a company.

Financial ratios are a tool for measuring financial distress that can be calculated using data
from a company's financial statements. The financial ratio analysis of the company can show
the company's financial status during a specific period that reflects the company's
performance. Financial ratio analysis is future-oriented, which means that it can be used to
assess financial performance and future business results (Munawir, 2016). Financial ratios can
be used to forecast the occurrence of financial distress and bankruptcy. Liquidity ratios,
profitability ratios, solvency ratios (leverage), and activity ratios are examples of financial
ratios.

A company's liquidity is a critical factor that must be considered when making decisions,
because liquidity is related to the company's ability to meet its financial obligations. Liquidity
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ratio is a ratio used to assess a company's ability to meet obligations that must be met
immediately (Kodrat & Herdinata, 2009). Liquidity is also used to assess a company's financial
performance in meeting short-term obligations such as salaries, operating costs, short-term
debt, raw materials, and other items that must be paid immediately (Mustahgfiroh &
Lisiantara, 2021). If the company only relies on debt for funding, it will incur even more
liabilities in the future and be vulnerable to financial difficulties. The greater the company's
liquidity, the better and safer it will be. The current ratio can be used to assess a company's
liquidity. The current ratiois a ratio used to assess a company's ability to meet all of its short-

term obligations.

Another financial ratio to consider is the leverage ratio. Leverage ratio is a ratio that measures
how much of a company's assets are financed by debt. Companies that have more debt than
capital are said to have a high level of leverage. Furthermore, leverage can demonstrate the
company's ability to meet its financial obligations if the company is later liquidated. The
greater the leverage, the greater the risk of investment (Mustahgfiroh & Lisiantara, 2021). The
greater the total assets owned by the company, the more likely it is that the company will be
able to pay off its obligations in the future, avoiding financial problems. The debt-to-equity
ratiois used in this study to assess the company's leverage by comparing the amount of debt
to the amount of equity.

The profitability ratio is the next ratio that can predict the occurrence of financial distress.
Profitability ratio is a ratio used to assess a company's ability to seek profit or profit over a
specific time period (Kasmir, 2018). This ratio compares a company's ability to earn a profit to
its sales, own capital, and assets. The greater a company's profitability, the greater its ability
to generate high profits and reduce the possibility of bankruptcy. This ratio also measures the
effectiveness of a company's management. This is demonstrated by the profit generated from
sales and investment income. Return on Assets (ROA) is a popular measure of profitability
ratios. Return on assets (ROA) is a measure of a company's ability to generate profits with the

total number of assets available toit.

The activity ratiois the final financial ratio to consider. Activity ratiois a ratio used to measure
the extent to which a company uses its resources to support company activities, with the goal
of optimizing the use of these resources so that the company can achieve the best possible
results (Fahmi, 2020). The higher the turnover rate of the company's resources, the better the
company uses its resources. If the company cannot maximize asset turnover, it will be difficult
to achieve maximum results and may cause the company to go bankrupt. Total Assets Turn
Over is a ratio used to determine how effective asset utilization is in generating sales. The

higher the asset turnover rate, the better the company utilizes its assets.

Signal theory can explain the relationship between financial ratios and a company's financial
distress. The signal theory proposes how a company should send signals to users of financial
statements. Profit is a signal that managers send to the market; if managers are confident in
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the company's prospects, they want to communicate with investors, who are expected to pick
up on the signal and rate the company higher. The financial statements show the company's
performance and financial condition. Financial statements that show positive long-term
profits indicate that the company is performing well and has healthy financial conditions. This
relates to the dividend distribution to shareholders. It can also be seen from the cash flow
value of the company. Long-term high cash flow indicates that the company can pay its
creditors. Users of financial statements may interpret this positively. In contrast, a negative
profit on the financial statements indicates that the company is in financial distress.

Based on the problem's background and the previously discussed literature review, the

framework theory in this research is as follows:

Figure 2. Framework Theory
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The following hypotheses will be tested in this study:
H1: Liquidity ratio has an effect on financial distress.
H2: Leverage ratio has an effect on financial distress.

H3: Profitability ratio has an effect on financial distress.

H4: Activity ratio has an effect on financial distress.

Method

This study is classified as quantitative research. Quantitative researchis a type of researchin
which the specifications are systematic, well-planned, and clearly structured from the start to
the creation of the research design. Quantitative researchmethods can be defined as research
methods based on the philosophy of positivism that are used to examine specific populations
or samples, sampling techniques are generally carried out randomly, data collection employs
research instruments, and data analysis is quantitative or statistical in nature with the goal of
testing hypotheses that have been established (Sugiyono, 2010). A causal associative approach
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is used in this study. Causal associative research seeks to identify the relationship between
two or more variables (Sugiyono, 2010). This research will allow us to develop a theory that
can be used to explain, predict, and control a symptom. A causal relationship occurs when one

variable (independent) influences the other variable (dependent).

Purposive sampling was used in this study to collect samples. Purposive sampling is a data-
source sampling technique that takes certain factors into account. The following are the
sampling criteria used in this study: (1) Property and real estate companies that have listed on
the Indonesian Stock Exchange for the 2019-2020 fiscal year. (2) Companies that use the
Indonesian rupiah currency in their annual financial statements. (3) Companies that submit
financial reports for the 2019-2020 fiscal year accompanied by independent auditor reports.
A sample of 49 companies is obtained from the population of property and real estate
companies and the three sample selection criteria listed above, for a total of 98 data points.

The secondary data used in this study came from the company's financial statements, which
were published on the Indonesia Stock Exchange website as well as the issuer's company.
Secondary data is any data source that does not directly provide data to data collectors, such
as other people or documents (Sugiyono, 2010). Multiple regression analysis with EViews
software was used to analyze the data in this study. Classical assumption tests, such as the
multicollinearity test, normality test, autocorrelation test, and heteroscedasticity test, were
also performed during the multiple regression analysis process. The hypothesis test consists
of the F and t tests, followed by analysis and interpretation, which results in conclusions and
recommendations.

Result

The results of the normality test can be seen in Figure 3.

Figure 3. Normality Test Results

80

Source: EViews Output, 2022

Based on the output of the normality test using the Jarque-Bera method, Figure 2 shows that
the p-value of 0.000000 is smaller than 0.05, so that the residuals are not normallydistributed.
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Because the residuals are not normally distributed, the outlier data is excluded from the test
so that the number of observations becomes 85. The results of the normality test after the
outlier data is removed can be seen in Figure 4.

Figure 4. Normality Test Results Without Outliers
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Based on Figure 4 above, it can be seen that the p-value of 0.285822 is greater than 0.05 so
that the residuals are declared normally distributed.

The results of the multicollinearity test can be seen in Table 1.

Table 1. Multicollinearity Test Results

Variance Malan Faolas
0210 07/20122 Time 13 21

Sample 185
Included Obutrvatals 85

Coefnoer4d Ununeend CralettO
Vanatlo Vananot NF I11F
C 0 097989 5104492 NA
CR 0 001365 1932546 1075239
DER 0047312 2 270776 1165129
ROA 0000729 1 158902 1142882
TATO 1649326 3546094 1090223

Source: EViews Output, 2022

Based on the output of the multicollinearity testin Table 1, it can be seen that all independent
variables have a Centered VIF value of less than 10, so it is concluded that there is no

multicollinearity problem among the independent variablesin the regression model.

The results of the heteroscedasticity test can be seen in Table 2.
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Table 2. Heteroscedasticity Test Results
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C
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R.3403fed
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12700(F.sLs0s00
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Schwan allonon
HannamOuinn
alter
Durbin...Vat:cc
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ISlaSsrac
4618256
1236164

1

~ AN

2199
2151

ProO
0 0000
02199

551448

163468

398481
456358

421747

2005985

Source: EViews Output, 2022

Based on the output of the heteroscedasticity test using the ARCH method in Table 2, it can

be seen that the p-value of 0.2151 is greater than 0.05, so it can be concluded that there is no

problem in the regression model.

The results of the autocorrelation test can be seen in Table 3.

Table 3. Autocorrelation Test Results

R.SCuart0 0 606544 Yuan atounciontrar 2348860
/45100 Resouane0 0 586872 So aocuntiontvac 1 987375
SE 46,Eirsocu 1277387 /Jtatiu wto cntonon 3384533
Sum square® mod 130 6374 Saunaanon:u 3528218
Log noinood ©138.8426 Hannan-Gunncuter 342323
Feslabsbc 30.83166 Durt4n-Wation slat 1364611
PTot(Festabs54) 0000000

Source: EViews Output, 2022

Based on the output of the autocorrelation test using the Durbin-Watson method in Table 3,
it can be seen that the Durbin-Watson value of 1.364611 is still between-2 and +2. A Durbin-
Watson value between -2 and +2 means that there is no autocorrelation problem (Santoso,

2015).
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After all classical assumption tests have been passed, the hypothesis is tested using multiple

regression analysis. The results of multiple regression analysis can be seen in Table 4.

Table 4. Multiple Regression Analysis Results

OtpendenlVanaalt FO Yaw* LeastSwami
Oale 074843 Tome 1255 Sample 85
Include(looser/Sons 85

Vanable Ceacionl Sla Error 181abstc Moe
C 0537757 0313032 1717896 0 0897
CR 0278288 0 036951 7 531249 0 0000
DER -0058605 0213513 -0269435 07883
ROA 0127843 0027001 4334694 0 0000
TATO 6 991961 1910321 3660093 0 0005
Racpmred 0 606544 Mean 2 348860
dependentnr
Ad.P..14011R4C/Ltiled 0586832 90. dormiont ft 1983335
SE of regrusson 1233383 Mute infocanon 3 384533
Sum squared Mild 130 6374 Sennaalbum 3528216
Log imelfamel -138.8426 g'\r/'\;'ameluwm 3442323
F.3L155IC 30.83165 3;trt'”Nfatte” 134611
pm5(F.sl1636e) 0000000

Source: EViews Output, 2022

Based on Table 4, the multiple linear regression equation that can be formulated is as follows:
FD = 0.537757 + 0.278288 CR —0.058606 DER +0.127843 ROA + 6.991961 TATO (1)

Where:

FD = Financial Distress

CR =Current Ratio

DER = Debt to Equity Ratio

ROA = Return on Asset Ratio
TATO = Total Asset Turnover Ratio

Based on Table 4, the value of adjusted R square is 0.586872. This means that 58.6872% of the
variation in the financial distress variable can be explained by the variables of the liquidity
ratio, leverage ratio, profitability ratio, and activity ratio, while the remaining 41.3128% is
explained by other variables that are not included in the regression model. Based on Table 4,
it can be seen that the F-statistic value of 30.83165 is greater than the F-critical of 2.4859 and
the p-value is 0.000000 is smaller than 0.05, so it can be concluded that the variables of
liquidity ratio, leverage ratio, profitability ratio, and activity ratio simultaneously have a

significant effect on financial distress.
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Discussion

Based on Table 4, it can be seen that the Current Ratio variable has a t-statistic value of
7.531249 and a p-value of 0.0000. Because the t-statistic value of 7.531249 is greater than the
t-critical of 1.9901 and the p-value of 0.0000 is smaller than 0.05, it can be concluded that the
liquidity variable has a significant effect on financial distress. A high liquidity ratio indicates
that a company can meet short-term obligations with its current assets. This demonstrates
that the company's financial condition is still strong enough to pay off maturing short-term
obligations. As a result, a high level of liquidity reduces the possibility of financial distress in
the company. The results of this study support the research findings (Ginting, 2017), (Muhtar
& Aswan, 2017), (Chrissentia & Syarief, 2018), (Shidiq & Khairunnisa, 2019), (Izzah et al., 2021),
(Swara, 2021), (Rinofah et al., 2022). However, the results of this study contradict the research
findings (Kusuma & Sumani, 2017), (Simanjuntak et al., 2017), (Asfali, 2019), (Ayuningtiyas &
Suryono, 2019), (Christella & Osesoga, 2019), (Natalia & Sha, 2021), (Oktaviani & Sembiring,
2021), (Silvia & Yulistina, 2022) which did not find any significant effect between the liquidity
ratio and financial distress.

Based on Table 4, it can be seen that the Debt to Equity Ratio variable has a t-statistic value of
-0.269435 and a p-value of 0.7883. Because the value of t-statistic |-0.269435| smaller than
t-critical 1.9901 and p-value 0.7883 greater than 0.05, it can be concluded that the leverage
ratio has no significant effect on financial distress. Companies in financial distress typically
have debt that is nearly equal to or greater than their total assets, and some even have debt
that is greater than their total assets. An increase in DER has no effect on the likelihood of a
company experiencing financial distress. A high DER value does not always mean the company
will experience financial distress in the future. If the DER value is high but not followed by a
high operating expense value, the company can avoid financial distress. Furthermore, if the
company can properly manage and control debt, there is no risk of financial distress. The
results of this study support the research findings (Ayuningtiyas & Suryono, 2019), (Shidiq &
Khairunnisa, 2019), (Swara, 2021), (Rinofah et al., 2022), (Silvia & Yulistina, 2022). However,
the results of this study contradict the research findings (Ginting, 2017), (Kusuma & Sumani,
2017), (Muhtar & Aswan, 2017), (Simanjuntak et al., 2017), (Audina & HS, 2018), (Chrissentia
& Syarief, 2018), (Christella & Osesoga, 2019), (Asfali, 2019), (Christine et al., 2019), (Abdillah,
2020), (Izzah et al., 2021), (Natalia & Sha, 2021), (Oktaviani & Sembiring, 2021) which found a

significant effect of the leverage ratio on financial distress.

Based on Table 4, it can be seen that the Return on Asset Ratio variable has a t-statistic value
of 4.734694 and a p-value of 0.0000. Because the t-statistic value of 4.734694 is greater than
the t-critical of 1.9901 and the p-value of 0.0000 is smaller than 0.05, it can be concluded that
the profitability ratio has a significant effect on financial distress. This means that a company's
high and low profits will have an impact on its financial distress. The high profitability ratio of
the company indicates that the return on investment from the company's assets is very good.
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The profit generated by the company is sufficient to fund the company's operations and allows
investors to recoup their investment. This also demonstrates that the company's financial
situation is stable and far from dire. The company's increasing profits will demonstrate that its
financial performance is improving, putting it further away from financial distress. The results
of this study support the research findings (Muhtar & Aswan, 2017), (Ayuningtiyas & Suryono,
2019), (Christella & Osesoga, 2019), (Christine et al., 2019), (Abdillah, 2020), (Swara, 2021),
(Izzah et al., 2021), (Natalia & Sha, 2021), (Oktaviani & Sembiring, 2021), (Rinofah et al., 2022),
(Silvia & Yulistina, 2022). However, the results of this study contradict the research findings
(Kusuma & Sumani, 2017), (Simanjuntak et al., 2017), (Asfali, 2019) which did not find a
significant effect between the profitability ratios on financial distress.

Based on Table 4, it can be seen that the Total Asset Turnover Ratio variable has a t-statistic
value of 3.660097 and a p-value of 0.0005. Because the t-statistic value of 3.660097 is greater
than the t-critical of 1.9901 and the p-value of 0.0005 is smaller than 0.05, it can be concluded
that the activity ratio has a significant effect on financial distress. This demonstrates that
utilizing assets owned by the company in the company's operational activities can reduce the
possibility of the company being in financial distress. In other words, if the company's sales
are declining as a result of inefficient asset use for operational activities, the company will be
vulnerable to financial distress. The results of this study support the research findings
(Simanjuntak et al., 2017), (Swara, 2021), (Rinofah et al., 2022). However, the results of this
study contradict the research findings (Asfali, 2019), (Shidig & Khairunnisa, 2019), (Izzah et al.,

2021) which did not find any significant effect between the activity ratio on financial distress.

Conclusion

Based on the findings and discussion above, the following are the study's conclusions:

1. The liquidity ratio has a significant effect on financial distress based on the results of
partial hypothesis testing.

2. The leverage ratio has no significant effect on financial distress based on the results of
partial hypothesis testing.

3. The profitability ratio has a significant effect on financial distress based on the results of
partial hypothesis testing.

4. The activity ratio has a significant effect on financial distress based on the results of partial
hypothesis testing.
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Introduction

The Muslim population will reach 26.4% of the world population in 2030 (Pew Research
Center, 2011). More than a quarter of the world population is Muslim. Hackett, et al. (2017)
stated that it would become the largest in 2070. In addition, consuming halal products is a
lifestyle that develops over time for Muslims and nonmuslim. It is because halal products are
manufactured according to Islamic standards or laws (Gabriella & Kurniawati, 2021). Recently,
many companies put much attention on Islamic branding due to the rapid increase in the
Muslim population and the massive potential of the halal consumer market (Khan etal., 2021).
The global halal food market showed significant growth. In 2009, it contributed 632 billion USD
in sales, equal to 16% of the global food industry (Power and Abdullah, 2009). It is predicted
to exceed 2 trillion USD in 2024 (Dubai Islamic Economy Development Centre, 2021). Many
international companies have paid attention to this profitable opportunity, such as Nestle,
Unilever, KFC, McDonald's, and Colgate-Palmolive (Izberk-Bilgin & Nakata, 2016). They have
introduced halal products under Islamic sharia principles.

Indonesia had the largest Muslim population in the world in 2021, and it was projected to be
the second largest Muslim population in 2030 after Pakistan, with 238,883,000 Muslims (Pew
Research Center, 2011). Indonesia ranked fourth place in the Global Islamic Economy Indicator
Score (DinarStandard, 2020). In terms of halal food, Indonesia ranked 4th after Malaysia,
Singapore, and the Uni Arab Emirates. It rose to the eighth position due to the significant
increase in halal food export to the Organisation of Islamic Cooperation member states.

Many companies and researchers have started focusing on the halal product. Brand equity is
a capital of a company to increase its value. Achieving brand equity results in better
competitive advantages and more significant margin opportunities (Khan et al., 2021).
Especially in facing a competitive environment that Muslims dominate. Thus it is vital to
identify the factors affecting brand equity in halal food products, such as brand image, brand
trust, brand satisfaction, and brand loyalty. The previous research by Khan, et al. (2021) found
no considerable effect of Halal Brand Trust on Halal Brand Equity. On the other hand, Nguyen
Viet and Nguyen Anh (2021) found a positive effect of Brand trust on Brand Equity. This study's
novelty is to analyze further the effect of Halal Brand Trust on Halal Brand Equity using Halal
Brand Loyalty as a mediator.

According to Social Exchange Theory (SET), human relationships are based on an economic
relationship where each party compares the sacrifice and benefit they get (Xia et al., 2021).
Halal customers consider the brand they bought. Conversely, halal food companies need to
identify factors that affect brand equity. Thus, this study uses SET as a fundamental theory to
understand factors affecting halal brand equity.

Brand Equity is a set of an asset such as brand awareness, brand loyalty, and perceived quality
that can add or subtract the value of a brand (Aaker, 1991; Khan et al., 2021). Regarding halal
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context, Yulianto et al. (2021) stated that it is a single criterion used by the customer by
eliminating their brand list that may not comply with halal commitment.

Brand Image is what customer's perception of a particular brand (Keller and Kotler, 2016). A
customer has a better perception of satisfaction with a product with a positive brand image
(Tuetal., 2012). Diputra, (2021) agreeswith (Khanet al.,2021) that brand image has a positive
effect on brand satisfaction.

Brand satisfaction is defined as the degree of happiness of customers because a particular
brand can fulfill their needs and expectation (Ali et al., 2018). Satisfaction is a strong predictor
of brand equity in the banking industry (Iglesias et al., 2019). Khan et al. (2021) agree with
Basheer et al. (2017) that brand satisfaction has a positive effect on brand equity. Khan et al.
(2021) also found that brand image has an effect on brand loyalty through brand satisfaction.

Brand trust is defined as the belief of a customer that a particular brand has the ability,
goodness, and trustworthiness (Ali et al.,, 2018). In the context of halal, it means the
customer's trust in a particular brand that can carry halal commitment. Khan et al. (2021)
agree with (Abdullah, 2015) that brand image has a positive effect on brand trust.

Brand loyalty is defined as customer loyalty to a particular brand because of its value, even
though many competitors offer the same features at a lower price (Ali et al., 2018). If a brand
wants to obtain loyalty, first, it has to obtain the trust of the customer (Abdullah, 2015). Brand
loyalty has a positive effect on brand equity (Hossien Emari, 2012). There is also a positive
effect of brand trust on brand equity. Kim et al. (2021) found that brand trust has a positive
effect on brand loyalty. In addition, brand loyalty is one of the dimensions of brand equity
(Aaker, 1991). Those theories mentioned above are proven in traditional business. Thus in
terms of halal context, this study proposes :

H1. Halal Brand Image has a positive effect on Halal Brand Satisfaction;

H2. Halal Brand Satisfaction has a positive effect on Halal Brand Equity;

H3. Halal Brand Image has an effect on Halal Brand Equity through Halal Brand Satisfaction;
H4. Halal Brand Image has a positive effect on Halal Brand Trust;

H5. Halal Brand Trust has an effect on Halal Brand Equity through Halal Brand Loyalty.
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Figure 1 Conceptual Framework

H3
H1 H2
Halal Brand Halal Brand Halal Brand
Image Satisfaction Equity
H4
HS
Halal Brand Halal Brand
Trust Loyalty

Method

The research design used in this study is causal research which examines a variable's causal
relationship with another variable (Sekaran, U., & Bougie, 2016). This study used primarydata,
which used an online questionnaire on a 5-point Likert scale. This scale measures respondent
perception and consists of 1-strongly disagree to 5-strongly agree. Design sampling used in
this study is nonprobability sampling, where the respondent does not have an opportunity to
be chosen as a sample subject. Purposive technique sampling is used in this study. Thus this
study targeted the respondent who had the information needed by the researcher (Sekaran,
U., & Bougie, 2016). The criteria set in this study are the customer of halal food brands, namely
those who have repurchased the brand. According to (Hair et al., 2018), the sample size
required isa minimum of 5 to 10 times the number of indicators. This study used 16 indicators,
so the sample size that can be used is a minimum of 80 samples. This study involved 243
respondents. A confirmatoryfactor analysis (CFA) is used to test the validity using a 0.40 cutoff
based on Hair et al., (2018). A Cronbach's Alpha is used to measure the reliability by using a
0.60 cutoff based on Ghozali (2007) in Kusumawati and Rahayu (2020). A goodness of fit test
should be done to examine the fitness of the research model, according to Hair et al., (2018).
By using AMQS, SEM path analysis is used to examine the hypothesis. Sobel Test helps this
study to test the mediation (MacKinnon et al., 1995).

Result

This study involved 243 respondents. Most of respondent are male (56.6%), age ranging from
25-29 years old (39.1%). Majority of respondent are from Bachelor degree (47.3%). Most of
the respondent are government workers with income per month of 5.000.000 — 10.000.000
IDR. Muslim contributes the largest respondent in this study (97.1%). Most of respondent has
been using halal food brands for more than 5 years (93.4%). The detail of respondent’s profile
canbe seen inTable 1.
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Table 1 Respondent’s Profile (n = 243)

Category Frequency Per cent (%)
Gender
Male 135 56,6
Female 108 444
Age
18-24 years 60 24,7
25-29 years 95 39,1
30-34 years 34 14,0
35-40 years 37 15,2
> 40 years 17 7
Education
Junior High School 3 1,2
Senior High School 37 15,2
Diploma 74 30,5
Bachelor 115 47,3
Master 14 5,8
Occupation
Student 35 14,4
Government worker 128 52,7
Private worker 46 18,9
Entrepreneur 16 6,6
Others 18 7,4
Income per month
< 2.000.000,- IDR 52 21,4
2.000.000 — Rp.5.000.000 IDR 43 17,7
5.000.000 — Rp. 10.000.000 IDR 78 32,1
> 10.000.000 IDR 70 28,8
Religion
Islam 236 97,1
Catholic 2 0,8
Protestant 4 1,6
Confucianism 1 0,4
How long been using halal food brands ...
<lyear 1 0,4
1-2 year 8 3,3
3-5year 7 2,9
> 5year 227 93,4

The validity test uses factor loading. Hair et al., (2018) recommended factor loading value cut-
off for 200 samples is 0.40. The test resulted in factor loading of all indicators above > 0.40;
thus, all indicators are considered valid. The reliability test used in this study compares
Cronbach’s Alpha to the recommended cut-off value based on Ghozali (2007) in Kusumawati
and Rahayu (2020) in the value of 0.60. All variables have Cronbach’s Alpha > 0.60 and thus

are considered reliable. The further details of the validity and reliability test can be seen in
Table 2.

Table 2 Validity and Reliability Test Result
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Variable Indicator Factor Cronbach’s Source
Loading Alpha
Halal Brand The halal food brand that | used...
Image is the best benchmark than others that 0.803 0.833 Khanet
have the halal commitment al. (2021)
has a good reputation among other halal 0.836
food brands
answers all my halal concerns 0.839
can be trusted aboutits halal promises 0.790
Halal Brand I'm happy to take decision to choose my 0.847 0.833 Khanet
Satisfaction halal food brand due to its halal al. (2021)
commitment
| believe that my halal food brand is right 0.891
to be purchased due toits halalassurance
Overall, | feelsatisfied with my halal food 0.859
brand because of my halal consideration
Halal Brand Regardingthe halal food brand that |l used...
Trust | trust it 0.838 0.852 Khanet
I rely onit 0.789 al. (2021)
Itis an honestbrand 0.881
It is safe to be used 0.817
Halal Brand I’'m loyal only to halal food brand | 0.915 0.798 Hossien
Loyalty purchased Emari
The halal food brand | used will be my 0.915 (2012)
first choice
Halal brand It makes sense to use this halal food 0.788 0.838 Khanet
equity brand than any otherelse due to its halal al. (2021)
commitment eventheyare the same
Even if other halal food brands have the 0.914
same halal features as this brand, | would
preferto buy this brand
If there is another halal food brand that 0.900

has the same good performance, | would
preferto buy this brand

A Goodness Fit Test should be done before proceedinginto hypothesis testing. A modelis considered

fit if it has at least one good fit (Hair etal., 2018). The test resultedin 4 Good Fits. Thus, this modelis

consideredfit.
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Table 3 Goodness of Fit Test Result

T f - .
ypeso Measurement Value Acceptance Limit Conclusion
Measurement
Absolutefit RMSEA 0,106 <0,08 Poor Fit
indices ECVI 1,821 Closerto saturated value Good Fit
than independence
RMR 0,039 <0,05 Good Fit
Incremental fit 20,90 or closerto 1 Marginal Fit
indices IFl 0,893
NFI 0,859 20,90 orcloserto 1 Marginal Fit
TLI 0,869 > 0,90 orcloserto 1 Marginal Fit
CFI 0,892 > 0,90 orcloserto 1 Marginal Fit
RFI 0,829 >0,90 orcloserto 1 Marginal Fit
Parsimonious fit CMIN/DF 3,704 Lowerlimit 1, upperlimit 5 Good Fit
indices AIC 440,741 Closerto saturatedvalue Good Fit

than independence

Table 4 Direct Hypothesis Test Result

Hypotheses Estimate p-value Conclusion
H1. Halal Brand Image X Halal Brand Satisfaction 0,850 0,000 Supported
H2. Halal Brand Satisfaction X Halal Brand Equity 0,071 0,244 Notsupported
H4. Halal Brand Image X Halal Brand Trust 0,781 0,000 Supported

Table 5 Mediation Hypothesis Test Result

Hypotheses Test Statistic p-value Conclusion
H3. Halal Brand Image X Halal Brand 0,603 0,545 Not supported
Satisfaction B Halal Brand Equity
H5. Halal Brand Trust X Halal Brand Loyalty 4,769 0,000 Supported

X Halal Brand Equity

Figure 2 Output of Structural Equation Modelling (SEM)
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Discussion

The SEM resulted in H1 p-value of 0,000 < 0,05 and an estimate value of 0.850; thus, Halal
Brand Image has a positive effect on Halal Brand Satisfaction. It supports the findings of Khan
et al. (2021) and Dam and Dam (2021). This shows that a brand with a better image will result
in better customer satisfaction. H2 resulted in a p-value of 0.244 > 0.05; thus, there is no
considerable effect of Halal Brand Satisfaction on Halal Brand Equity. It contradicts the finding
of Khan et al. (2021) but supports the finding of Seri¢ and Gil-Saura (2019). H4 resulted ina p-
value of 0,000 < 0,05 and estimate value of 0.781; thus, Halal Brand Image has a positive effect
on Halal Brand Trust. It supports the finding of (Khan et al., 2021) and Hadinata (2020). Trust
is the degree of customers toward a particular brand. It also convinces customers to purchase
halal food brands. Based on the Sobel test result, H3 has a p-value of 0.545 > 0,05; thus, Halal
Brand Satisfaction fails to mediate the effect of Halal Brand Image on Halal Brand Equity. This
contradicts the finding of Khan et al. (2021). The last hypothesis resulted in a p-value of 0,000
<0,05; thus, Halal Brand Loyalty successfully mediates the effect of Halal Brand Trust on Halal
Brand Equity. The last hypothesis is the novelty of this study.

Conclusion

This study involved 243 respondents of halal food brand customers. It proposed five
hypotheses. The finding showed that halal brand image has a positive effect on Halal Brand
Satisfaction. Halal Brand Satisfaction is also proved positively affect Halal Brand Trust. The
study found no considerable effect of Halal Brand Satisfaction on Halal brand Equity. Halal
Brand Satisfaction also fails to mediate the effect of Halal Brand Image on Halal Brand Equity.
The novelty of this study is that Halal Brand Loyalty successfully mediates the effect of Halal
Brand Trust on Halal Brand Equity. Based on this study, the right marketing strategy for
achieving Halal Brand Equity is to focus on Halal Brand Image, Halal Brand Trust, and Halal
Brand Loyalty instead of Halal Brand Satisfaction. This study only examines halal food brands
in general. Thus, future research may compare certain halal food brands. This halal concept
can also be used in other industries such as halal tourism, halal cosmetics, halal drinks, halal
banking, etc.). Heterogeneity is essential to understanding consumer behavior. Most of the
respondents of this study are Muslim. Many previous research findings also showed that
nonmuslims accept halal food brands due to their better quality (Arifin et al., 2021), better
cleanliness (Madinah et al., 2020), better health and hygiene (Mathew et al.,2014), and better
animal welfare treatment (Haque et al., 2015). Thus, conducting a study with larger
nonmuslim respondents would be more interesting. In addition, a respondent with low halal
literacy tends to ignore the written information about the product. Thus, future research may
add Halal Brand Literacy. This variable affects customers’ thinking style when purchasing a
halal product. This study is cross-sectional, thus longitudinal research may be used to
understand better the dynamic changes in consumer behavior regarding halal product
consumption over time.
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Introduction

Currently, digital innovation has grown and developed in various fields of people's lives, such
as the economy, education, health, banking, transportation, and many other fields. Digital
innovation in the economic field or known as the digital economy has an impact on economic
activity covering various aspects. This study tries to analyse the implications of digital
innovation, especially related to macroeconomic variables, such as economic growth, labour
force and inflation. High economic growth is one of the development priorities because it is
one of the successes of development. The indicator used to determine the economic condition
of a country in a certain period is indicated by data on the rate of economic growth or the rate
of Gross Domestic Product (GDP). Indonesia's economic growth data from 2000 to 2021
showed that Indonesia's economic growth had fluctuated where the highest economic growth
in 2007 was 6.35 percent and the lowest economic growth occurred in 2020, which was -2.07
percent or a decline in economic growth of 2.07 percent in 2020 as the impact of the Covid-
19 pandemic that occurred in Indonesia.

Several factors that influence economic growth are population and labor. Economic growth is
relatively increasing every year and this will also affect the growth of the workforce. The
growth of the workforce in Indonesia also continues to increase every year. In 2021 the
number of the workforce in Indonesia reached 139.164.551 people. Good economic growth
also needs to be supported by controlled inflation. Lubis (2014) stated that inflation should be
controlled so that inflation can have a positive impact on economic growth. When inflation
increases it will cause a decrease in the level of investment because an increase in inflation
will encourage an increase in interest rates, the increase in interest rates will in turn push
investment, causing investment to decline. A decrease in investment means a decrease in
production capacity which has an impact on reducing public consumption. The decline in
public consumption also means a decrease in aggregate demand (consumption demand),
when aggregate demand decreases, this causes the rate of economic growth to decline. So
inflation has a negative effect on economic growth. Inflation reduces economic inefficiency
because it distorts prices and price signals, when inflation is high it will be difficult to
distinguish changes in relative prices and changes in overall prices. Data showed that the
highest inflation in Indonesia during the period 2000-2021 occurredin 2006 at 13.11 percent.
High inflation was caused by the increase in fuel oil (BBM) and the increase in real interest
rates.

Indonesia's economic growth and inflation conditions fluctuated from 2000 to 2021, while the
number of Indonesia's labour force continued to increase during the 2000-2021 period. In
2002, when economic growth increased from the previous year, which was 4.5 percent,
inflation in Indonesia alsoincreased from the previous year, which was 11.9 percent, while in
2009, when economic growth declined, the inflation rate also declined. In 2012, it happened
again when economic growth decreased from the previous year which was 6.03 percent,

ECOSIA INTERNATIONAL CONFERENCE XXII Page 25



THE IMPLICATIONS OF DIGITAL INNOVATION AND ANALYSIS OF THE RELATIONSHIP BETWEEN
ECONOMICGROWTH, THE WORK FORCE AND INFLATION IN INDONESIA

inflation in Indonesia also fell by 4.28 percent. Likewise in 2020, when economic growth
decreased by -2.07 percent, inflation also decreased by 1.56 percent. This caused a
phenomenon when Indonesia's economic growth increased, inflation also increased or when
Indonesia's economic growth decreased, inflation also decreased. This was not in accordance
with the theory, if economic growth increases, inflation will decrease and if economic growth
increases, it means that the production process will also increase and will absorb a lot of labour
to produce production output, which in the end will also have an impact on increasing the
number of the workforce.

Based on the description above, in analysing the implications and relationships between
variables, itis necessary to analyse the implications of digital innovation based on a literature
study and analyse whether there is a long-term relationship and a reciprocal relationship
(causality) between economic growth, labour force and inflation in Indonesia.

Related Literature
Digital Innovation and Economic Growth

Economic growth is the process of changing the economic conditions of a country on an
ongoing basis towards a better state over a certain period. There are three basic components
needed in the economic growth of a nation: 1) The continuous increasein the supply of goods,
2) advanced technology as the main factor that determines the degree of growth in providing
a variety of goods to the population, 3) the widespread and efficient use of technology
requires adjustments in the institutional and ideological fields, so that the innovations
produced by science and technology can be utilized appropriately (Hasyim, 2017).

The implications of digital innovation and the digital economy cannot be easily measured,
causing mismeasurements in the calculation of GDP. The GDP measurement is carefully
designed to reflect the level of market economic activity (value added) in the economy
including from free digital services (Ahmad & Schreyer, 2016).

Development (2013) classifies approaches to measuring the economic impact of the digital
economy into: 1) The direct impact approach by measuring the digital economy as a part of
GDP growth, 2) The dynamic impact approach, measuring the digital impact on all industries
that affect productivity and GDP growth, 3) Indirect approach, measuring the effect of digital
on economic phenomena, such as consumer surplus or how digital contributes to social
welfare.

Directdigital economy impacts are part of GDP such asconsumption, investment, government
spending, and net exports. The dynamic impact of the digital economy on economic growth
as companies actively seek solutions using digital that help in cutting costs and increasing
revenue. Nakamura et al. (2017) developed an experimental method to be able to value digital
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content from a production perspective that combines marketing and advertising content and
the impact of free digital content on US GDP which has been accelerating, especially since
2005.

In Indonesia, the development of digital technology has the potential to increase productivity
and economic growth in the future. Das et. al (Das et al., 2016) reports that the use of digital
technology canincrease productivity which is estimated to have an additional impact of up to
USD 120 billion on the Indonesian economy by 2025. The use of technology in finance is
expected to increase productivity. The increase in productivity comes from reduced
operational costs and digital technology also provides new product innovation and increased
sales. Increasing productivity through digital technology will penetrate the financial,
manufacturing, retail and transportation sectors. Digital technology also has the potential to
add employment to 3.7 million workers and increase Indonesia's GDP to 35 billion US dollars
by 2025.

Digital Innovation and Inflation

According to Nopirin (2016) inflation is the process of increasing general prices of goods
continuously. This does not mean that the prices of various goods increase by the same
percentage, there is anincrease but not simultaneously during a certain period.

Low inflation in developed countries, indicated by global factors such as import prices, global
output gaps, and integration of trade and production, but does not completely lead to low
inflation, there are other factorsthat are new transmissions suspected of causing low inflation,
namely economic digitalization. Digitalization affects inflation through three main
transmission channels: 1) directly, through its effect on the prices of goods and services
related to ICT (information and communication technology), 2) by changing market structures
and the level of competition in certain sectors, 3) by influencing productivity and various
labour requirements.

The first channel is through the price index. Two studies conducted by Durand (2016) and
Schreyer (2017) state that price measurement is a new challenge for many statistical recording
bureaus due to the development of new goods, the addition of new services, as well as
products that are tailored to customer desires/tastes (customization) and goods that have
similarities but with a different quality. In addition, as products undergo customization, price
changes become more difficult to measure and the increase in the number of free digital
products such as mobile applications and online travel bookings, is not well recorded in
nominal GDP.

The second channel that can affectinflation is the effect of market structure and competition.
The market structure changes and consumer preferences shift, the next stage of changing the
structure will lead to changes in the rate and behaviour of inflation.
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Digitization can also affect to the inflation by lowering a company's operating costs due to the
advantages of efficiency, automation and new business models. Digital technology increases
productivity by saving labour which will ultimately be affected by inflation and depends largely
on which effect dominates.

Digital Innovation and Workforce

The labour is the working age population (aged 15-64 years) or the number of residents in a
country who can produce goods and services if there is a demand for their labour and if they
want to participate in these activities, while the labour force is the productive age population
aged 15 -64 years old who already have a job, but are temporarily out of work or who are
actively looking for work. The working population by business field is the economic sector that
absorbs the most labour. Along with the development of technology in Indonesia, the use of
the digital economy has opened up new business spaces, especially in the digital world. In the
service sector, there are several providers of transportation service applications that are
growing rapidly. This will affect to employment opportunities and changes in employment
relationships. The digital economy has the potential to increase the number of jobs which in
turn will increase the number of the workforce.

Research conducted by Demografi (2017) aims to measure the impact of Go-lek on the
Indonesian economy and is a survey involving more than 7500 respondents. The survey
questions are aimed at answering service quality, increasing income before and after joining
Go-Jek and various other variables. This study concludes that with Go-Jek motorbikes reduce
unemployment pressure by expanding job opportunities. However, this researchis a survey in
nature so it is limited to respondents' opinions on the impact of Go-Jek's services on several
economic variables and it is not yet known whether Go-Jek's impact applies as a whole to
macro variables related to labour.

In the case of Indonesia, Go-Jek is a pioneer in the use of online technology in transportation
services that connects not only people in need and motorcycle taxi drivers, but also between
the community and MSMEs. Until February 2018, Go-Jek was able to absorb approximately
1.16 million active drivers with 69.5 percent of them being Go-Jek motorbike drivers.

Model Vector Error Correction Model (VECM Model)

VECM is an econometric analysis model that can be used to determine the short-term
behavior of a variable against the long-term, due to a permanent shock (Ajija etal., 2011). The
assumption that must be met in the VECM analysis is that all independent variables must be
stationary. This is indicated by all the residues being white noise, which has zero mean,
constant variance, and there is no correlation between the dependent variables. Stationary
test can be done by testing the presence or absence of unit root in the variable with
Augmented Dickey Fuller (ADF) test. This data stationarity test is important because the
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presence of a unit root will result in a spurious regression. The approach taken to overcome
the spurious regression equation is to differentiate the endogenous and exogenous variables.
Thus, a stationary variable with degree I(n) will be obtained.

Stationary data through differentiation only is considered insufficient, the existence of
cointegration or long-term and short-term relationships in the model must also be considered.
Detection of the presence of this cointegration can be done by the Johansen or Engel-Granger
method. If the variables are not cointegrated and stationary on the same order, then standard
VAR can be applied which results will be identical to OLS. However, if the test proves that there
is a cointegration vector, then ECM can be applied for single equations or VECM for system
equations.

Method

The type of data used in this study is secondary data in the form of time series data, namely
annual data on economic growth, labour force and inflation in Indonesia for the period 2000-
2021. The data source is obtained from the official website of the world bank. The method
used in this research is Vector Error Correction Model (VECM) analysis to model the three
variables. The stagesin the VECM analysis are as follows:

1. Unit Root Test (stationarity check)
VECM modelling is based on time series data which is not stationary but cointegrated. To
check the stationarity of the data can be used unit root test using Augmented Dickey Fuller
(ADF) test statistic (Rosadi, 2012).
ADF t-statistics > all critical values (1%, 5% and 10%) can mean the data is not stationary,
but if ADF t-statistics < all absolute critical values or p-values are less than the significance
value, then it can be the stationary data.

2. Optimal Lag
The lag check is used to determine the optimal lag length that will be used in the next
analysis and will determine the parameter estimation for the VECM model (Widarjono,
2017).

3. Cointegration Test
The next test is the cointegration test. Cointegration test is interpreted as a long-term
equilibrium relationship between variables (Faisal & Ichsan, 2020). If:
Trace test > critical value when, or p value < significance value then there is a cointegration
equation.

4. Causality Analysis
Causality analysis aims to see the long-run causality and short-run causality. Analysis of the
long-term causality relationship between variables in the VECM modelling can be seen in
the coefficients of the error correctionterm (ECT), which is based on the sign and the results
of the t test on the Ordinary Least Square (OLS) method. Meanwhile, for short-term
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causality analysis for each variable, Granger causality test can be used. The Granger
causality test is based on the Wald test statistic with a chi square distribution or the F test
as an alternative (Lutkepohl, 2011).

5. Model Estimation and Structural Analysis (impulse response and variance decomposition)
The estimation of the VECM model is similar to the estimation and structural of the VAR
model. In the VAR model, the analysis uses impulse response analysis and variance
decomposition (Lutkepohl, 2011). Impulse response analysis aims to see the effect of each
variable (endogenous) if given a shock or impulse (shock), while variance decomposition
analysis aims to predict the contribution of each variable (percentage variance of each
variable) caused by changesin certain variablesin a system.

Result

1. Unit Root Test (Augmented Dickey Fuller)
The first step in this procedure was to perform a unit root test. The results obtained were
as shown in Table 1 below.

Table 1. Unit Root Test (Augmented Dickey Fuller)
Level First Difference

Variabel Nilai Kritis (a)

ADF-statistic p-value ADF-statistic p-value

GDP 59 -2.337168 0.1704 -6.224767 0.0001
-3.012363 -3.020686

FL 59 1.338148 0.9979 -3.985582 0.0073
-3.012363 -3.029970

INF o -2.401384 0.1532 -6.761106 0.0000
-3.012363 -3.020686

Source: Results Eviews 12, 2022

Description: GDP: Economic Growth
FL : Labour Force
INF : Inflation
Based on Table 1 above, economic growth, labour force and inflation were data containing
unit roots at the level or not stationary at the level because the p-value of each variable
was greater than (5%). The results of the first differentiation showed that the data was
stationary, it could be seen that each variable was smaller than (5%) meant that the data
did not contain unit roots or is stationary.

2. Optimal Lag
In determining the optimal lag, values from Likelihood Ratio (LR), Final Prediction Error
(FPE), Akaike Information Criterion (AIC), Schwarz Information Criterion (SC), and Hannan-
Quin Criterion (HQ) were used. Here are the results of the optimal lag test:

Table 2. Optima Lag Test Results
lag| LoglL | LR | FPE [ AIC ] sC | HQ
0 -398.4269 NA 451e+14 42.25547 42.40459 42.28070
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1 -3427588  87.89702%  3.38e+12*  37.34303*  37.93952*  37.44398*
2 -341.1240  2.064979 8.03e+12 38.11832 39.16217 38.29498
3 | -331.5860 | 9.036060 | 9.67e+12 | 38.06168 | 39.55290 | 38.31406
Source: Results Eviews 12, 2022

The purpose of the optimal lag test was to eliminate the autocorrelation problem in the
VAR system, so that the autocorrelation problem did not reappear. In Table 2 it could be

seen that the LR, FPE, AIC, SC and HQ criteria that met the optimal lag length were atlag 1.

3. Cointegration Test
The cointegration test method in this study used the Johansen cointegration test by looking
at the trace statistics. This test was to determine whether there is a long-term effect for
the variables studied. If there was a cointegration, then the VECM step could be continued.

Table 3. Cointegration Test Results

Hypothesized Eigenvalue Trace 0.05 Prob.
No. of CE(s) Statistic Critical Value

None* 0.706397 53.31403 42.91525 0.0034

At most 1* 0.579282 28.80350 25.87211 0.0210

At most 2 0.436948 11.48766 12.51798 0.0739

Source: Results Eviews 12, 2022

Based on Table 3, the Trace Statistics value for None and At most 1 was greater than the
Critical Value with a significance level of five percent with a probability value less than five
percent significance, meant that there was a cointegration equation. Thus, between the
variables of economic growth, labour force and inflation had a long-term equilibrium
relationship and movement in the long run. This also meant that research could be
continued using the VECM model.

4. Causality Analysis
Causality analysis in this study used the Granger Causality Test with a significance level of
five percent. The presence or absence of causality could be seen from the magnitude of the
probability. If the probability was less than 0.05 then there was causality between variables.

Table 4. Granger Causality Test Results

Null Hypothesis: Obs F-Statistic Prob.
FL does not Granger Cause GDP 21 1.90046 0.1849
GDP does not Granger Cause FL 0.52686 0.4773
INF does not Granger Cause GDP 21 1.16114 0.2955
GDP does not Granger Cause INF 0.22448 0.6413
INF does not Granger Cause FL 21 0.85864 0.3664
FL does not Granger Cause INF 21.9756 0.0002

Source: Results Eviews 12, 2022

The variable of economic growth does not significantly affect the labour force, and vice
versa, the variable of the labour force also does not significantly affect the variable of

ECOSIA INTERNATIONAL CONFERENCE XXII Page 31



THE IMPLICATIONS OF DIGITAL INNOVATION AND ANALYSIS OF THE RELATIONSHIP BETWEEN
ECONOMICGROWTH, THE WORK FORCE AND INFLATION IN INDONESIA

economic growth. This can be seen from the probability value of each being greater than
0.05, so that there was no causality between the two variables of economic growth and the
labour force. The variable of economic growth was not statistically significantin influencing
inflation and vice versa, the variable of inflation did not significantly affect the variable of
economic growth as evidenced by the probability value of each of which was greater than
0.05 so that there was no causality between the variables of economic growth and inflation.

The labour force variable did not statistically affect the inflation variable, but the inflation
variable significantly affected the labour force variable, this can be seen from the
probability value which was smaller than 0.05, meant that there was a one-way causality
between the labour force variable and inflation. Thus, inflation affected the labour force, if
more of the workforce was unemployed, the production process will be hampered and
result in reduced purchasing power, resulting in scarce production goods and inflation.
With the digital economy, it is hoped that more people will use technology to improve their
economy so that workers are no longer unemployed and the production process can run,
which in turn can control inflation.

5. Model Estimation and Structural Analysis VECM Estimation Results
The results of the VECM estimation are short-term and long-term relationships between
economic growth, labour force and inflation.

Table 5. Short-term VECM Estimation Results

Variable Coefficient t-Statistics t-Table
CointEql -0.175328 [-0.96562]
D(GDP(-1)) -0.388666 [-1.78072]
D(FL(-1)) 0.659072 [2.04912] 2.07361
D(INF(-1)) -0.162282 [-0.76601]

Source: Results Eviews 12, 2022

In Table 5, the short-term VECM estimation results showed that the labour force (FL) and
inflation (INF) variables at lag 1 had no significant effect on the economic growth variable
(GDP) because the t-statistic value was smaller than the t-table.

Table 6. Long-Term VECM Estimation Results

Variable Coefficient t-Statistics t-Table
FL(-1) -4,20E-09 [-0.46899]
INF(-1) -0.473742 [-4.58674] 2.07361

Source: Results Eviews 12, 2022

Based on Table 6, in the long run only inflation variable (INF) affected economic growth
with a t-statistic value greater than t-table. The inflation variable had a positive and
significant effect on the economic growth variable, meant that if there was an increase in
inflation, then economic growth will also increase in the long term.

6. Structural Analysis Impulse Response Function (IRF)
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IRF analysis can see the long-term dynamic response of each variable if there is a certain
shock and also serves to see how long the influence lasts until the effect disappears and
converges again.

Figure 1. IRF between Economic Growth, Labor Force and Inflation
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Source: Results Eviews 12, 2022

Figure 1 shows the IRF between economic growth, labour force and inflation. First, the
response of economic growth to the labour force (response of GDP to FL) shows that the
response of the labour force initially increased until the third period, then a shock occurred in
the workforce so that the response began to decline and shrink to below the horizontal line
which indicates the labour force has a negative impact. Economically, it can be concluded that
the realization of the labour force in Indonesia has changed, tends to decline and has a
negative impact.

The second response of economic growth to inflation (response of GDP to INF) shows that in
the second to third period inflation is below the horizontal line which indicates that this
variable has a negative impact, then in the fourth period inflation begins to fluctuate and is
above the horizontal line with tendency to increase, in the seventeenth period inflation has
begun to stabilize. Economically, it can be concluded that inflation in Indonesia has
experienced positive and negative changes from year to year.
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The third is the response of the labour force to economic growth (response of FL to GDP). The
results of the IRF analysis show that changes / shocks that occur in economic growth are
always responded positively. From the first period to the twentieth period, economic growth
continued to increase. Economically, it can be concluded that the realization of economic
growth in Indonesia has changed from year to year.

Fourth is the response of the labour force to inflation (response of FL to INF). The results of
the IRF analysis show that changes/shocks that occur in inflation have a negative response and
tend to continue to decline from the first to the twentieth period. Economically, it can be
concluded that the realization of inflation in Indonesia always experiences negative changes
from year to year.

Fifth is the response of inflation to economic growth (response of INF to GDP). The results of
the IRF analysis show that the changes / shocks that occurred in economic growth responded
positively and were above the horizontal line, from the first period to the third period
economic growth decreased then economic growth increased againin the fourth period and
moved steadily until the second period. twenty. Economically, it can be concluded that the
realization of economic growth in Indonesia is stable and has a positive response to inflation
from year to year.

The sixth is the inflation response to the labour force (response of INF to FL). The results of
the IRF analysis show that changes / shocks that occur in the workforce have a negative
response and are below the horizontal line and tend to continue to increase. In the fifth to
eighth period, the labour force continues to increase and in the ninth to twentieth period it
moves steadily, but remains below the horizontal. Economically, it can be concluded that the
realization of the labour force in Indonesia has a negative response to inflation and continues
to increase from year to year.

Variance Decomposition

Analysis of variance decomposition is an analytical tool that provides information about the
proportion of the movement of the influence of shock on one variable to other variables at
this time and in the future period and measures the contribution or composition of the
influence of each independent variable on the dependent variable.
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Table 7. Result of Variance Decomposition of GDP

Variance S.E. GDP FL INF
Period
1 0.911344 100.0000 0.000000 0.000000
2 1.001976 99.83272 0.156792 0.010493
3 1.175265 96.77538 1.277261 1.947362
4 1.282196 93.88601 3.311888 2.802098
5 1.397819 89.21221 6.789523 3.998265
6 1.506584 83.91200 11.06214 5.025851
7 1.618360 78.15450 15.83719 6.008310
8 1.731452 72.37388 20.75445 6.871672
9 1.846791 66.79249 25.57915 7.628361
10 1.963673 61.56854 30.15509 8.276368
11 2.081662 56.77466 34.39783 8.827507
12 2.200141 52.43409 38.27278 9.293128
13 2.318586 48.53668 41.77751 9.685816
14 2.436528 45.05431 44.92870 10.01699
15 2.553578 41.95024 47.75290 10.29686
16 2.669429 39.18512 50.28077 10.53411
17 2.783838 36.72044 52.54350 10.73605
18 2.896627 34.52031 54.57096 10.90874
19 3.007666 32.55226 56.39060 11.05714
20 3.116868 30.78750 58.02716 11.18534

Source: Results Eviews 12, 2022

Based on Table 7, to see the effect of the variables of economic growth, labour force and
inflation, it can be seen that in the first period, the variable of economic growth is influenced
by the variables themselves, but with increasing period, other variables begin to affect
although the magnitude is not as big as the effect of the economic growth rate itself. As the
period increases, the ability of the labour force to influence economic growth increases, while
the ability of inflation to influence economic growth decreases. Among the two variables that
contribute to economic growth, namely the labour force and inflation, the labour force
variable is more capable in explaining economic growth than inflation. This is evident from the
percentage of variance decomposition of economic growth to the labour force which
continued to increase until the 20th period, reaching 58.03 percent, while economic growth
to inflation, its contribution only reached 11.19 percent.

Discussion

Labor Force on Economic Growthin Indonesia

The results of the Granger causality test showed that there was no causal relationship
between the labour force and economic growth and the results of the IRF test indicated that
the labour force has changed and had a negative impact. This is because the increase in the
number of the workforce if itis not followed by anincreasein job opportunities or the number
of the workforce cannot be distributed as a whole to a large enough job field and the small
absorption of labour results in a low growth rate of job creationto accommodate workers who
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are ready to work, which in turn causes the number of unemployed to increase, if
unemployment increased it will have an impact on economic growth in Indonesia which will
decline. With the digital economy, such as the existence of application service providers for
transportation services, the presence of e-commerce which is an opportunity for micro, small
and medium enterprises (MSMEs), it is hoped that more workers will be created and job
opportunities will be wider and increase job opportunities and reduce unemployment, so that
economic growth will increase.

Inflation on Economic Growth in Indonesia

Based on the results of the Granger causality test, there was no causal relationship between
inflation and economic growth. The results of the IRF test showed that inflation in Indonesia
underwent changes that had negative and positive impacts and moved steadily until the end
of the period. Thisisin accordance with the research conducted by Quartey (2010) which uses
the Johansen method to investigate whether there is an impact of maximizing income from
inflation on economic growth in Ghana, the result was that there was a negative impact of
inflation on economic growth. Research conducted by Umaru and Zubairu (2012) reveals that
inflation had a positive impact on economic growth, through productivity and output levels.

Labor Force on Inflation in Indonesia

Granger Causality test results showed that there was a one-way relationship between the
labour force and inflation with inflation affecting the labour force. The results of the IRF test
showed that inflation in Indonesia was responded negatively from year to year. If the labour
force was more unemployed, the production process will be hampered and result in reduced
people's purchasing power, resulting in scarce production goods and reduced employment.
However, inflation also plays a role in creating jobs. Low inflation can help determine the
availability of jobs created by stable economic growth (Mansi et al., 2020).

Conclusion

Based on the results and discussion in this study, it can be concluded that by using the Granger
causality test, the results showed that the labour force and economic growth variables did not
have a causal relationship, inflation and economic growth variables did not have a causal
relationship, while the labour force and inflation variables did not have a causal relationship
but has a one-way relationship, namely inflation affected the labour force. The test resulted
using the VECM model showed that in the short term, none of the variables had a significant
effect on economic growth, the labour force on economic growth in 2000-2021 in the short
term had a positive and insignificantimpact, the inflation variable on economic growth in 2000
-2021 in the short term would have a negative and insignificant impact. In the long term, the
effect of inflation on economic growth in Indonesia in 2000-2021 would have a positive and
significant impact. The results of the IRF analysis showed that the labour force in Indonesia
experienced changes, which initially increased in the first two years, due to a shock, then
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tended to decrease and had a negative impact until the end of the period. Inflation in
Indonesia experienced a change and had a negative impact in the first two years and tended
to rise and had a positive impact until it stabilized at the end of the period. The results of the
variance decomposition test showed that the labour force provided the largest contribution
in explaining economic growth and inflation provided the smallest contribution in explaining
economic growth.

To expand employment field and employment opportunities, the government's contribution
is needed to support and empower the community optimally through informal education that
supports community independence and also to maintain inflation stability in the long term by
encouraging the increasing role of MSMEs through optimizing digitalization and the role of
regional and central governments and monetary authorities. in synergizing to keep inflation
stable with various programs that can encourage an increase in people's purchasing power
which will ultimately lead to anincrease in economic growth.
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Introduction

The occurrence of financial crises and global crises that often hit in the 21st century now, is
indicated by some economic experts because of the poor implementation of corporate
governance, both in the public sector and the government sector, including. Meanwhile, some
parties who demand the importance of increasing competitiveness in facing the global market
accompanied by accountability, transparency and bureaucratic reform in all sectors, have
given their own color to the development of accounting in Indonesia. On the other hand, the
development of modern accounting leads to the use of technological advances and the

creation of a good and reliable accounting information system.

Throughout the history of accounting in the world, the development of accounting science has
been greatly influenced by many factors, including cultural, economic, social, political, legal,
anthropological, sociological, etc. factors. The development of accounting in Country 'X' will
be very different from accounting in Country 'Y."' And cultural factors greatly influence the
character of the individual who designs, uses and has an interest in the accounting system.
Many in the literature found arguments that accounting is strongly influenced by culture
(Violet 1983) and the lack of consensus in accounting practices between countries because its
purpose is cultural not a technical problem (Hofstede 1986). Arguments like this have led to
an unwritten agreement that cultural factors are very influential in choosing accounting

techniques in a particular country.

The discussion of national culture and organizational culture is very broad, so in this study |
limit it to organizational culture which leads to the preparation of financial reports and the
implementation of GCG. Culture is used as a moderating factor. This study reconstructs the
results of research conducted by Zaitul (2005) by including additional GCG factors init, which
gives its own color both in terms of ontology studies and in terms of dimensionalization. A
variety of additional literature is used from various previous qualitative studies, specifically
referring to the two main studies of Hofstede's (1980), Gray (1988), Harrison and McKinnon

(1986), and (Doupnik 1995)

Culture Concept

Culture is a value and attitude that is used and believed by a society or country. Cultural
variables are depicted in the institutions of the State concerned (in the legal system etc.).
Hofstede (1980; 1983) examines cultural dimensions in 39 countries. He defines culture as
"The collective programming of the mind which distinguishes the members of one human
group from another' (Hofstede 1983) and divides the cultural dimension into four. The four
cultural dimensions identify basic values that try to explain the similarities and differences of
cultures in general around the world. The four dimensions of the culture are explained as
follows; Individualism (as opposed to collectivism). Individualism reflects on the extent to
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which individuals expect personal freedom. This is countered by collectivism (group) which is

defined as accepting responsibility from the family, community group (tribe etc.).

Koentjaraningrat (1972), that the socio-cultural values of Indonesian society consist of; Pay
less attention to quality, Lack of discipline, Reluctant to take responsibility, Not
straightforward, Like shortcuts and “latah”. Meanwhile, according to Frans Magnis Suseno,
(1983) revealed that Indonesia's prominent cultural values are Absolute Power, Feudal,
Paternalistic, Hierarchical, Harmony, Status Orientation, Egoistic. And according to Mochtar
Lubis (2001), that Indonesian people are characterized by; Hypocrite aka hypocritical,
Reluctant to take responsibility, Feudal, Superstitious, Artistic, Weak Karsa, Envy, and Ngrasani
(grumbling, but not openly).

Comprehensive management control system

Comprehensive management control system are forms, records, procedures, and tools used
to process data on the undertakings of an economic entity with the aim of generating feedback
in the form of reports required by management to supervise its business, and for other
interested parties such as shareholders, creditors, and government agencies to assess the
results of operations. (Haward F, Slettler 1971). A comprehensive management control
system comes from a system that means a collection of elements that are interrelated to
achieve a certain goal, and accounting which means a service activity that provides
guantitative information, especially financially related, about economic unity with the

intention of being useful for making economic decisions.

A comprehensive management control system is very necessary for accounting users, namely
external parties (external) company organizations and internal parties (internal) company
organizations. The needs of external users can be met by the publication of profit/ loss
statements. Meanwhile, internal users can meet their accounting information needs to
achieve the maximum possible economic value (profit) of the company. The purpose of

holding a good accounting system is

1. To support the day-to-day operations.
2. Support management decision making (to support decision making by internal decision
makers).

3. To fulfill obligations relating to stewardship.

Supporting factors for the implementation of a good comprehensive management control
system are strongly influenced by the initial design of the system, human resources supporting
the system / operator, system network, and internal control. In practice, internal control is
decisive, because it concerns; Environmental Control, Risk Assessment, Utilization of
Information and Communication, Control Activities, and Monitoring. All of them concern the
readiness of the culture and its human character. The better the company's organizational
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culture, the tighter the internal control, so that the risks that bring adverse effects are more

controlled.

Gray (1988) identified four accounting cultures that could be used to define accounting sub-
cultures: Professionalism, Uniformity, Conservatism, and Secrecy. Accounting itself one of its
principles adheres to conservatism, which is a part of basic human nature that tends to avoid

risks.

Good Corporate Governance (Gcg).

Corporate Governance is a way to ensure that management acts in the best interests of
stakeholders. The implementation of Good Corporate Governance demands strong protection
of the rights of shareholders, especially minority shareholders. The principles or guidelines for
the implementation of Corporate Governance indicate the existence of such protections.
Good Corporate Governance is definitively a system that regulates and controls the company
to create value added for all stakeholders. There are two things that are emphasized in this
concept, first, the importance of the right of shareholders to obtain information correctly
(accurately) and on time and, secondly, the obligation of the company to make disclosures
accurately, timely, and transparently to all information on the company's performance,
ownership, and stakeholders.

In the context of growing awareness of the importance of Corporate Governance, the
Organization for Economic Corporation and Development (OCED) has developed a set of
principles of Good Corporate Governance and can be applied flexibly according to the
circumstances, culture and traditions of each country. These principles are expected to be a
reference point for regulators (governments) in building a framework for the implementation
of Corporate Governance. For business actors and the capital market, these principles can be
a guide in collaborating best practices for increasing the value (valuation) and sustainability of
the company.

The principles of the OCED concern five main areas: the rights of shareholders and their
protection; the role of employees and other interested parties (stakeholders); accurate and
timely disclosure and transparency with respect to the structure and operations of the
corporation; the responsibility of the board (Board of Commissioners and Directors) to the
company, shareholders, and other interested parties. Or in summary, these principles can be
summarized as: equitable treatment (fairness), transparency, accountability and

responsibility.
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[ Culture Concept ]

Comprehensive
Management Control

system

Good
Corporate
Governance

Method

This research was conducted by survey method. The research instrument used is a
questionnaire. This research questionnaire is entirely adopted from previous researchthat has
been used to conduct surveys of companies listed on the Indonesia Stock Exchange in the last
3 years. Previous studies reported that all questionnaires used had good validity and reliability.
In this study, efforts were made to anticipate the weaknesses inherent in the survey research.
There are two weaknesses of concern, namely the possibility of biased respondents and the
low level of questionnaire development.

To overcome these two weaknesses, the questionnaire is sent via the Company's active email
by providing a link that leads to an online questionnaire page (google.form) that has been
provided

Measurement of Variable

Source Indicator Type
Culture Concept Jean-FrancoisHenri ® Morale empowerment Ordinal
(2006) e Commitmentof
employees.
e Vertical interaction,
e Hierarchical
communication
Comprehensive Sujoko Efferin, e Monitoring Ordinal
managementcontrol  TrevorHopper ® Attention Focusing
system (2007) e Strategic Decision Making
® |egitimization
Good corporate Bhagat, S. and e Independentdirectors Ordinal
governance (GCG). Black, B. (2002) ® Independence of
committees
(Klein, 2002 * Boardsize
e Split chairman/ceo roles
e Board meetings
e Competence of audit

committee members
o Audit committee
meetings
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Result

On the basis of inferential statistical data analysis conducted using WarpPLS, hypotheses can
be tested and the results of statistical tests are presented as follows. A summary of the
estimated coefficients of the WarpPLS output is as presented in table.

Tabel 1 Estimating Coefficient Equation

Equation Koefficien Signifikansi Conclusion
Model utama

Cmcs [l cgc 0,453 <0,001 Diterima

Cc*cpmsBppma -0,004 0,48 Ditolak

Source: Output WarpPLS (2022)

el cc-" -,
C ®u )

p=<0.00
~emes =0 o20as  ~ @ca
3 {p=0.45 3
( R/ (P<.01) . (R)1I )
B R?=0.21

The test results show that:

1. H1 which states that the comprehensive management control system has a positive effect
on good corporate governance, is proven to be accepted. This is in accordance with the
structural equation model, where the estimated value of the coefficient of the
Comprehensive Management Control System variable produced is 0.453 with a significance
level of <0.001, which means that itis below the acceptance level of significance of 0.05.
This finding is in line with the theory which states that a comprehensive management
control system cannot be separated from the users of the system and its users. The
existence of a comprehensive management control system is inseparable from the human
factor. No matter how well the system is designed and applied to facilitate organizational
performance, if it is not supported by human readiness, the system will never run properly.
In this world, there is no single system in organizational governance that is suitable and in
accordance with one another, including a comprehensive management control system, so
that is where the competitive advantage and uniqueness of the system itself is created. In
the end, it all depends on the human itself, in this case, humans are very closely related to
the culture they have. This finding is also consistent with several previous studies that
support the Power distance theory. Defined as the power distance between Boss B and
Subordinate Sinthe organizational hierarchyis the difference between the extent to which
B can determine the behavior of S and vice versa (Hofstede 1983). In a society with a large
power distance, there is recognition of levelsin society and does not require equal levels.
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Meanwhile, in people with small power distances, they do not recognize differences and
require equal levels in society.

2. H2 which states that Culture moderates the relationship between the comprehensive
management control system and good corporate governance, is not proven to be accepted.
This isin accordance with the structural equation model, where the estimated value of the
cultural variable coefficient is -0.004 with a significance level of 0.48, which means that it
is above the acceptance level of significance of 0.05. Based on the results of data
processing, this hypothesis is not proven to be supported empirically. The support for this
hypothesis is not proven because the level of significance (p) is not in line with expectations.
However, partial results using Residual Test (Ghozali 2018) to test whether culture
moderates the relationship between Comprehensive Management Control System and
Good corporate governance show different results. The negative and significant results
indicate that culture does moderate the relationship between the comprehensive
management control system and good corporate governance.

Discussion

Tabel 2 Hasil Uji Residual
Coefficients®

M Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
1 (Constant) 14.776 1.223 11.158 .000
CcC -.558 .025 247 -4.271 .000

a. Dependent Variable: Abscgc TS
Sumber: Qutput SPSS(2022)

This finding is in line with the theory of organizational culture, According to Rousseau (1990),
it is not the definitions of culture that vary so widely among organizational researchers, but
its operationalization

Conclusion

The findings in this field illustrate that if the business unit tends to have a results-oriented,
work, professional culture, open system, strict and pragmatic control, then the use of
attributes (control tools) and feedback system mechanisms does not depend on the corporate
culture, but rather depends on the company culture. determined by other factors, because
the corporate culture itself is considered a control mechanism. This can happen because of
the tendency of respondents' answers in this study to show that there are significant
differences in corporate culture in business groups. However, overall respondents consider
that the corporate culture where they work tends to be dimensioned in (1) results which are
characterized by maximum effort in achieving goals and the courage to face challenges.
various risks, (2) jobs characterized by important decisions made more often by individuals
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(centered on superiors), (3) professionals characterized by an emphasis on planning for the
future and emphasizing competence in work, (4) openness which is characterized with
openness in communication to outsiders, (5) tight control which is characterized by timeliness
and efficiency and (6) pragmatic which is characterized by an emphasis on results rather than
procedures.
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Companies are required to continue to follow the trend that is currently busy in the cosmetic
market with the quality standards of the products it produces.Several important factors that
can influence purchasing decisions include product quality, brand image and brand trust.The
purpose of this study was to determine whether product quality, brand image and brand trust
on purchasing decisions for Dior cosmetics in the city of Malang. This research uses
quantitative research. The population of this research is the consumer of Dior cosmetics as
many as 196 respondents using purposive sampling technique. The results of this study indicate
that product quality, brand image and brand trust have a positive and significant effect on
purchasing decisions for Dior cosmetics in the city of Malang.
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Introduction

At the beginning of the emergence of the brand Christian Dior is a fashion brand that produces
clothes by carrying designs with a new style concept that is quite successful in making the
name Dior a fashion brand. Along with the development of the era of globalization, Dior
spread its wings by making beauty products or cosmetics. Cosmetics Dior believes that a
positive image, canincrease women's confidence to work, with the right care and cosmetics,
they can get a better appearance, career and life. The entire range of cosmetics is made from
quality ingredients and proven to be safe. Cosmetics are formulated by pharmaceutical and

beauty experts who present products with the latest innovations.

Companies are required to continue to follow trends that are currently busy in the cosmetics
market with the quality standards of the products they produce, this happens because the
quality of a product determines whether or not the product can penetrate the market, judging
from the phenomenon of problems that then arise if the product produced is the same as
other companies, thus causing competition from several existing companies. Meanwhile, how
to face fierce competition, companies need to compete to market the products produced by
continuing to try to develop creativity and create new innovations between companies
competing with each other to glorify the quality of their products so that the products
produced have good quality and are superior to other companies.

Beauty products or cosmetics are included in self-care products that can increase the
confidence of the wearer, especially women. With the development of the times, cosmetics
have become a very important necessity for a woman. Many women are made not to feel
comfortable with the body and feel less satisfied with the beauty they have, they beginto try

to find a solution by doing treatments to look more beautiful and attractive.

The demand for cosmetics abroad in Indonesia is driven by the increasing trend of women's
needs in caring for themselves. Modern women in this day and age make cosmetics a primary
need. Not only to beautify yourself, the use of cosmetics is also ableto createa new self-image
and life force. Supported by the sophistication of technology in today's era, it is easier for
women to searchfor cosmetics according to their needs. Dior also carries out production using
the latest technology. Dior cosmetic products are produced in accordance with the tropical
climate in Asia, especially Southeast Asia, namely Indonesia. From the beauty trend itself

adheres to the latest trends that existin Japan and Korea.

Maslichah,(2013). Purchasing decision is a person's attitude to buy or use a product in the
form of goods or servicesthat have been believed to satisfy himself and the willingness to bear
the risks that may be caused, according to Kotler & Amstrong (2014) purchasing decisions are
thoughts where individuals evaluate various choices and decide on choices on a product from
so many choices. with a purchase decision, consumers can choose the preferred product and

can make their choice according to their needs.
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Several factors can influence consumers in purchasing a product, usually consumers always
consider quality, and brand image that is already known by the whole society. Purchasing
decisions have a very important role because they can provide benefits for a company in
improving the products being marketed. Consumers before making a purchase decision need
to take into account and consider alternatives to a product, in this cosmetics business can
determine the success or not of a business on the purchase decision in buying a product. The
more consumers who buy Dior cosmetics, the greater the success of Dior cosmetics in the eyes
of consumers

Purchasing decisions are a concept in purchasing behavior where consumers decide to act or
do something and in this case make a purchase or take advantage of certain products or
services (Balawera, 2013). Consumer decision-making is essentially a problem-solving process.
Researchers use this purchase decision variable because the study of purchasing decisions is
still worth researching considering the increasing number of products in circulation resulting
in the need for various considerations for the public in making purchase decisions. Most
consumers, both individual consumers and buyers of organizations go through almost the
same mental processes indeciding what products and brands to buy (Yulindo 2013). Consumer
purchase decisions can be made if the product is in accordance with what consumers want
and need.

Method

Researchmethods are something that is carried out planned and systematically to getanswers
or problem solving to certain phenomena. This research uses a quantitative approach with
survey research methods. The quantitative approach is an approach that is widely required to
use numbers, starting from data collection, interpretation of the data, and the appearance of
the results (Arikunto: 2002).

This study is designed to determine the influence of product quality and brand image on the
decisions of dior cosmetics buyers in malang city through brand trust using a survey method,
where researchers will distribute questionnaires to respondents as a basic data collection tool
to obtain specific information. The results of the responses from respondents will be

anticipated with a 5-point likert scale, from strongly disagreeing to strongly agreeing.

Result

In the discussion section, we will discuss the results of the analysis that has been carried out.
It can be known that some independent variablesaffect dependent variables both directlyand
indirectly through intervening variables with test results using SPSS path analysis. The
explanation of each of the influences of this study is as follows:

1. Effect of Product Quality Variables (X1) on Brand trust (2)
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In this study, it was known that in the product quality variable (X1) the value of the product
quality calculation was 4,035 > 1,972. or a p-value of t is less than a (0.05 < 0.000). So itcan
be concluded that the product quality variable (X1) has a positive and significant effect on
brand trust (Z).

When viewed from the coefficient of the product quality path to brand confidence is 0.298.
This means that every increase in the product quality variable by one unit, the brand trust
of the company will increase by 0.298 times if other variables are assumed to be fixed.
This research supports research from Tamara Citra (2016) with the title "Analysis of the
Effect of Product Quality and Brand Image on The Decision to Purchase Continuous Form
Prints through Brand Trust (Study on So Jaya Group Printing, Semarang". The results
showed that the dimensions of product quality have a positive and significant effect on
brand trust.

2. Influence of Brand Image Variables (X2) on Brand trust (2)

In this study, it was found that in the brand image variable (X2) the value of the brand image
calculation was (2.947 > ttabel 1.972) or the p-value t value was smaller than a (0.05 <
0.004). So it can be concluded that the brand image variable (X2) has a positive and
significant effect on brand trust (Z).

When viewed from the coefficient of brand image path to brand trust is 0.217. This means
that every increasein the brand image variable by one unit, the brand trust of the company
will increase by 0.217 times if other variables are assumed to be fixed.

This research supports research from Tamara Citra (2016) with the title "Analysis of the
Effect of Product Quality and Brand Image on The Decision to Purchase Continuous Form
Prints through Brand Trust (Study on So Jaya Group Printing, Semarang". The results
showed that the dimensions of the brand image have a positive and significant effect on

brand trust.

3. Effect of Brand Trust Variable (Z) On Purchasing Decision (Y)
In this study, it was found that in the brand trust variable (Z) the value of the brand trust
calculationis (6.180> ttabel 1.972) or the p-value t value is less than a (0.05 < 0.000). So it
can be concluded that the brand trust variable (Z) has a positive and significant effect on
purchasing decisions (Y).
When viewed from the coefficient of the brand's confidence in purchasing decisions, it is
0.402. This means that every increase in the brand trust variable by one unit, the purchase
decision of dior cosmetics in the city will increase by 0.402 times if other variables are
assumed to be fixed.
This research supports research from Tamara Citra (2016) with the title "Analysis of the
Effect of Product Quality and Brand Image on The Decision to Purchase Continuous Form
Prints through Brand Trust (Study on So Jaya Group Printing, Semarang". The results
showed that the dimension of brand trust has a positive and significant effect on purchasing
decisions.
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4. Effect of Product Quality Variables (X1) on Purchasing Decisions (Y)

In this study, it is known that in the product quality variable (X1) the value of the product
quality calculation is (3.778> ttabel 1.972) or the p-value t value is less than the a (0.05 <
0.000). So it can be concluded that the product quality variable (X1) has a positive and
significant effect on purchasing decisions (Y).

When viewed from the coefficient of the product quality path to the purchase decision is
0.262. This means that every increase in the promotion variable by one unit, the decision
to purchase cosmetics in malang city will increase by 0.262 times if other variables are
assumed to be fixed.

This research supports research from Tamara Citra (2016) with the title "Analysis of the
Effect of Product Quality and Brand Image on The Decision to Purchase Continuous Form
Prints through Brand Trust (Study on So Jaya Group Printing, Semarang". The results
showed that the dimensions of product quality have a positive and significant effect on
purchasing decisions.

5. Influence of Brand Image Variables (X2) on Purchasing Decisions (Y)
In this study, it was found that in the brand image variable (X2) the value of the brand image
calculation was (0.779 < ttabel 1.972) or the p-value value t was smaller than a (0.05 <
0.437). So it can be concluded that the brand image variable (X2) does not have a positive
and significant effect on the purchase decision variable (Y).
The coefficient of brand image path to purchasing decisions is 0.053. This means that every
increase in the brand image variable by one unit, the purchase decision of dior cosmetics
in the city will increase by 0.053 times if other variables are assumed to be fixed.
This research supports research from Tamara Citra (2016) with the title "Analysis of the
Effect of Product Quality and Brand Image on The Decision to Purchase Continuous Form
Prints through Brand Trust (Study on So Jaya Group Printing, Semarang". The results
showed that the dimensions of the brand image have a positive and significant effect on
purchasing decisions.

6. The Effect of Product Quality (X1) On Purchasing Decisions (Y) Through Brand Trust (Z)
From the results of the sobel test where Z =3.39> 1.96 with a significance level of 5%, and
from the results of calculating the coefficient of direct influence of product quality on
purchasing decisions is smaller than the coefficient of indirectinfluence of product quality
on purchasing decisions through brand trust (0.262 < 0.382) it can be concluded that the
brand trust variable (Z) becomes a mediating variable for the influence of product quality
variables (X1) on purchasing decisions (Y).

From the results of this study, it is known that good product quality has been built by dior
cosmetics in malang city is able to enlarge the influence of product quality on consumers'
purchasing decisions.

This research supports research from Tamara Citra (2016) with the title "Analysis of the
Effect of Product Quality and Brand Image on The Decision to Purchase Continuous Form

ECOSIA INTERNATIONAL CONFERENCE XXII Page 52



THE INFLUENCE OF PRODUCT QUALITY AND BRAND IMAGE ON THE PURCHASING DECISION OF DIOR
COSMETICS IN MALANG CITY THROUGH BRAND TRUST AS AN INTERVENING VARIABLE

Prints through Brand Trust (Study on So Jaya Group Printing, Semarang". The results
showed that the dimensions of product quality have a significant effect on purchasing
decisions through brand trust.

7. The Influence of Brand Image (X2) On Purchasing Decisions (Y) Through Brand Trust (Z)
From the results of the calculation of the sobel test above, a z value of 2.6600 was obtained,
because the Z value obtained was 2.66 > 1.96 with a significance level of 5%, and from the
results of the coefficient of the path of direct influence of the brand image on purchasing
decisions was smaller than the coefficient of indirect influence of brand image on
purchasing decisions through brand trust (0.053 <0.140) it can be concluded that the brand
trust variable (Z) is a mediation variable for the influence of the influence of the brand
image on purchasing decisions through brand trust (0.053 < 0.140) it can be concluded that
the brand trust variable (Z) is a mediation variable for the influence of brand image brand
image variable (X2) to purchasing decision (Y).

Discussion

From the results of this study, it is known that a good brand image has been built by dior
cosmetics in the city of Malang is able to enlarge the influence of brand image on consumers'
purchasing decisions. In addition to seeing an attractive brand image, it turns out that
respondents pay attention to the brand trust that is built, the better the brand image that is
built or formed, the more the purchase decision will increase.

This research supports research from Tamara Citra (2016) with the title "Analysis of the Effect
of Product Quality and Brand Image on The Decision to Purchase Continuous Form Prints
through Brand Trust (Study on So Jaya Group Printing, Semarang". The results showed that
the dimension of brand image has a significant effect on purchasing decisions through brand
trust.

Conclusion

Based on the results of researchand analysisthat has been carried out regarding the influence

of product quality and brand image on purchasing decisions through the trust of dior

cosmetics brands in malang city, the following conclusions can be drawn:

1. Product Quality Has a Positive and Significant Effect on the Trust of the Dior Cosmetics Brand
in Malang City.

2. Brand Image Has A Positive And Significant Effect On The Trust Of Dior Cosmetics Brand In
Malang City.

3. Brand Trust Has a Positive and Significant Effect On The Decision To Buy Dior Cosmetics In
Malang City.

4. Product Quality Has a Positive and Significant Effect on the Decision to Buy Dior Cosmetics
in Malang City.
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5. Brand Image Does Not Have A Positive And Significant Effect On The Decision To Buy Dior
Cosmetics In Malang City.

6. Brand Trust Is Able to Mediate the Influence of Product Quality on the Purchasing Decision
of Dior Cosmetics in Malang City.

7.Brand Trust Is Able To Mediate The Influence Of Brand Image On Dior Cosmetics Purchasing
Decision In Malang City.
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ABSTRACT

The impact of the COVID-19 pandemic has been felt by micro, small, and medium enterprises
in food and beverage products in Jambi City. The pandemic caused a decline in income and
community welfare as well as regional economic growth. To avoid the negative effects of an
even greater pandemic, by using digital technology, in the current digital 4.0, is developing
very rapidly. Seeing the prolonged COVID-19 phenomenon, researchers are interested in
examining whether the importance of using social media affects the performance of food and
beverage small and medium enterprises in Jambi City with digital creativity as an intervening.
The results of the Path Analysis found that the importance of using social media did not have
a significant effect on digital creativity, then digital creativity had a significant effect on the
performance of MSMEs and interests, the use of SocialMedia did not significantly affect the
performance of MSMEs. Analysis of the indirect effect found a z value of -1.343, and smaller
than 1.96, it means that digital creativity does not mediate the influence between the interests
of using social media on the performance of MSMEs for Food and beverage products in Jambi
City in the era of the COVID-19 pandemic.
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Introduction

The Corona Virus Disease 2019 (COVID-19) pandemic which was endemic at the end of 2019
has changed the social life of the community and the national development planthat was set
by the government before the pandemic took place. The pandemic, which is still ongoing and
it is not clear when it will end, is a challenge for the government that must be resolved
properly and quickly, so as not to disrupt the government's program in an effort to stabilize
the national economy after being hit by the 1997 monetary crisis and the 2008 financial crisis.

The negative effects of the COVID-19 pandemic are not only felt by large-scale business
players but also by MSMEs in Indonesia. Utami (2021) stated that expressing the company
aspect, this pandemic has disrupted the performance of companies, especiallythose engaged
in the trade, transportation, and tourism sectors. The social distancing policy which was later
changed to physical distancing and working from or at home had an impact on the declinein
company performance which was then followed by termination of employment. There are
even some companies that went bankrupt and finally chose to close their business.
Meanwhile, the impact of the Covid 19 pandemic on the MSMEs sector in the aspect of
people's consumption and purchasing power, this pandemic caused a lot of workers to
decrease or even lose their income, thus affecting the level of consumption and purchasing
power of the community, especially those in the informal worker category and daily workers.

The impact of the COVID-19 pandemic that was felt directly or indirectly by MSMEs actors
was a decrease in sales, capital difficulties, raw material difficulties due to the PSBB, and even
many business actors did not produce and even close. In addition, the issue of business
development of MSMEsactors is constrained due to the main sectors supporting MSMEs such
as tourism, trade and others which are also affected by the COVID-19 pandemic. (Bahtiar &
Saragih, 2020) Pointing out the MSME aspect, the existence of this pandemic has caused a
decline in performance from the demand side (consumption and purchasing power of the
people) which ultimately has an impact on the supply side, namely termination of
employment and the threat of default in credit payments. SMEs said there were around
37,000 MSMEs who reported that they were very seriously affected by this pandemic, which
was characterized by around 56 percent reported a decline in sales, 22 percent reported
problems in the financing aspect, 15 percent reported problems with distribution of goods,
and 4 percent reported difficulties to get raw materials. The problems above are also
increasingly widespread if they are associated with the existence of policies.

Saturwa et al, (2021) stated that the most dominant type of business product and most widely
by MSME actors is retail trading such as selling basic necessities, pulses, clothing, and so forth
with a percentage of 35.9 percent. The second type of business that is most in demand by
MSME actors is providing food and beverages with a percentage of 20.9 percent. The third is
service products by 16.5 percent. The fourth is food production by 16.0 percent. The fifth is

ECOSIA INTERNATIONAL CONFERENCE XXII Page 56



USE OF SOCIAL MEDIA FOR BUSINESS PERFORMANCE THROUGH DIGITAL CREATIVITY :
A Case Study Of Micro, Small, And Medium Enterprises (MSMEs) In Food And Beverage Businesses

the processing industry with 4.9 percent. The sixth, there are handicraft products or works of
art by 3.9 percent. And the seventh is agricultural, plantation and livestock production with a
percentage of 1.9 percent. MSMEs that are able to survive in the midst of this COVID-19
climate include MSMEs that are already connected to the digital ecosystem by utilizing the
existing marketplace in Indonesia. And MSMEs that are able to survive in the era of the covid-
19 pandemic are MSMEs that are able to adapt their business with innovative products, for
example, those that previously sold bags and clothes products then changed their products
to selling cloth masks. Other industries that are able to survive during the COVID-19 pandemic
are industries related to meeting basic needs including electricity, clean water, agriculture,
animal husbandry, plantations, fishery, automotive and banking.

Utami (2021) argued that the government's efforts to help MSMEs in the midst of the Covid-
19 pandemic are through two government institutions, namely the ministry of cooperatives
and small and medium enterprises and the ministry of industry. The ministry of cooperatives
has provided at least three stimulus for MSMEs during this pandemic to maintain the
continuity of MSME activities, there are leniency in loan payments, six months MSME tax
relief, and cash transfers for micro-scale businesses. While the ministry of industry plans to
provide loans with low interest rates (lower than the interest rate for micro enterprises) to
small and medium-sized enterprises, the ministry also connects MSME players with online
technology shops to help market and sell MSME products such as tokopedia, shopee, and
blibli. They collaborate with local industries that provide raw materials for the production of
MSMEs, and collaborate with the ministry of foreignaffairsand industry to continue the trade
negotiation process and exporting products that is produced by Indonesian MSMEs.

To re-enhance the role of MSMEs for the national economy, the government needs to
encourage the growth and development of MSMEs by optimizing the use of social media and
developing digital creativity for business actors. Nasrullah (2016) pointed that social media is
a digital media where social reality occurs and the space-time of its users interaction. The
values that exist in society and the community also appear in the same or different forms on
social media is currently the most effective and efficient medium as a means of
communication and business activities during the COVID-19 pandemic and is the right
strategy to encourage MSMEs become a productive sector that is able to encourage an
increase in people's income and regional economic growth.

Mokhtar et al (2016) argued that the ability to use social media and digital technology by
MSME actors has many benefits, one of which is to facilitate instant exchange of information
between interested stakeholders as well as stimulate efficiency and help solve problems in
MSME development. The use of social media is considered to have a positive impact on a
business, in particular it can reduce considerable marketing costs and improve good
relationships with customers. (Dedi Purwana, 2017) explained that the use of digital
technology-based marketing concepts (digital marketing) provides great hope for MSME
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actors to be able to develop into economic powerhouses, Micro, Small and Medium
Enterprises (MSMEs) play an important role in encouraging an increase in Indonesia's
economic growth rate, especially in creating employment and household empowerment that
supports household income in the midst of an economic deceleration.

Therefore, the researchers were interested to investigate the interests of social media users
and their influence on the performance of MSMEs for Food and Beverage products in Jambi
City which are affected by the COVID-19 pandemic with the Intervening variable digital
creativity)" with the problem formulation as follows:

1. Is there any direct impact of the importance of using social media on the digital creativity
of food and beverage product MSME actors in Jambi City during the covid-19 pandemic?

2. Is there any direct effect of the digital creativity of food and beverage MSME actors on the
performance of MSMEs in food and beverage products in Jambi City during the covid-19
pandemic?

3. Is there any direct impact of the importance of using social media for MSME actors on the
performance of MSMEs in food and beverage products in Jambi City during the covid-19
pandemic?

4. |s there any direct effect of the importance of using social media for MSME actors on the
performance of MSMEs in food and beverage products in Jambi City during the covid-19
pandemic through digital creativity variables for MSME actors?

Method

This researchwas designed in the form of a case study with the initial procedure starting from
preparation in the form of a literature study and initial observations followed by the stages
of data collection, tabulation, processing, data analysis and report preparation. The sampling
technique was non-probability sampling with the Accidental sampling method with a research
sample of 64 MSME actors in food and beverage products in Telanaipura District, Jambi City
and all of them directly became the research sample.

The instrument in this study has four variables. There are the importance of using social
media, digital creativity and MSME performance, which are described as follows: First, the
importance of using social media according to Wayne Buente and Alice Robbin in Fitra et.all
(2021), the indicator is to obtain online information ( X1.1), for fun and spending time (X1.2),
for online communication (X1.3), and for online transactions (X1.4); Second, digital creativity
according to Mokhtar (2015) with indicators of being able to develop new applications (Z1.1),
able to run business development applications (Z1.2), able to implement to improve the
distribution of goods and services (Z1.3), able to run to build interaction with consumers
(21.4), able to use it to strengthen the company's image (Z1.5), able to use it for expansion in
the market (Z1.6) and ableto use it for communication and business promotion media(Z21.7);
Third, the performance of SMEs according to Lorraine (2014) the indicators are reducing
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original selling costs (Y1.1), new market opportunities (Y1.2), increasing competitive
advantage (Y1.3), increasing profits (Y1.4), and increasing market growth (Y1.5).

The data analysis in this study used descriptive analysis to determine the characteristics of
MSME actors, then quantitative analysis is used to determine the effect of the independent
variable and the dependent variable. To analyze the direct and indirect effects, path analysis
with the equation structure of the path diagram is used, the independent variable is the
interests of Social Media users (X), the Intervening digital creativity variable (Z) and the
dependent variable is the performance of MSMEs (Y). To see the direct effect, namely with
the equation: Z=a+bX+el (equation of the first sub-structural path), Y=a+bX+bZ+e, (equation
of the second sub-structural path), then to see the indirect effect of X on Z through Y simply
is as follows: XBIZRY: (pzx), (pyz) where the direct effectis obtained from the beta value, while
the indirect effectis obtained by Sobel analysis (sobel test).

Result

The characteristics of the actors from 64 MSMEs in food and beverage products in this study
can be mentioned as follows. First, there were 20% of dry food businesses such as cramps,
chips, fried noodles, and crackers. Second, there were 28% of snacks such as various types
like cakes, fried foods, pempek, toast, and so forth. Third, there were 25% of beverage
businesses such as ice, sum-sum porridge ice, coconut ice, cane ice, bottled drinks and so
forth. Fourth, there were 27 % of heavy food businesses such as meatballs, satay, homemade
food, fish ball, and so forth (see appendix 1). There are types of social media applications such
as WhatsApp, Facebook, Instagram, Twitter, and You tube) that are used by SMEs for Food
and Beverage products in Business Management. There are 12 people using 4 types of Social
Media applications, 12 people using 3 type of social media application, 22 people use 2 types
of Social Media application and 18 people use 1 type of social media application in business

management (see figure 2).

The test results of the direct effect path analysis of the interests of using social media (X) on
digital creativity (Z) of food and drink products during the COVD-19 pandemic as shown in
(Appendix Table 1, Table 2 and Figure 3). It can be obtained the level of influence of the
interests of Social Media users on digital creativity XBZ is -0.342 and it was not significant
because t-sig 0.121 > 0.05. The influence of business actors' digital creativity on the
performance of MSMEs ZRY was 0.187 and was significant with a t-sig value of 0.029 <0.05
while the influence of the interests of Social Media users on the performance of MSMEs XEY
was 0.215 also not significant because the t-sig value is 0.215 > 0 ,05. Z value is used to test
the indirect effect of the independent variable on the dependent variable through the
intervening variable. The results of the sobbel test analysis showed that the z value was -
1.343, and was smaller than 1.96 at the 0.05 level of significance. These results proved that
digital creativity was not able to mediate the relationship between the importance of using
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social media on the performance of MSMEs in food and beverage products in Jambi City in
COVD-19 pandemic.

The results of the study stated the importance of using social media did not have a significant
direct effect on the digital activities of SMEs in food and beverage products in Jambi City. On
the contrary, the function and role of social media has been used rapidly by the business
competitors (Pradiani, 2018) MSMEs are able to develop social media to produce new
innovations will be able to compete in national and international markets, and not be
oppressed in the current era of increasingly fierce competition. The benefits of social media
for MSME actors in the era of the COVID-19 pandemic which is still endemic are very
important, because at this time we are in the age of social media, which has filled almost all
areas of human life. The benefits of Social Media are not only limited to access to
communication and information, but have penetrated the economic, social, entertainment,
and security sectors so that all these activities will be more efficient and gain many benefits.

The results of the study are known to have a significant effect on the digital creativity of
business actors on the performance of MSMEs in food and beverage products in Jambi City,
illustrating where at this time the ability of MSME actors to develop digital creativity is good
and has been able to encourage wider interaction and communication relationships between
MSMEs and the market and consumer. Kotler & Keller, (2008) stated that if information on
various products is already available on social media, it will make it easier for consumers to
order, through the use of digital creativity, it means that business actors follow the flow of
digitalization developments. By switching to digital media, communication and transactions
can be carried out at any time and consumers will be able to access MSME products. The
development of innovation also aims to achieve community engagement, so that people
engagementin the business will lead to greater profit creation.

Discussion

The results of the study found that the direct influence of digital creativity on the performance
of MSMEs was positive 0.187 while the indirect influence value was negative (0.343), so that
the model stated that the mediation was inconsistent because it was opposite and there was
no mediating effect between the interests of using social media on the performance of MSMEs
for food and beverage and drinks through digital creativity. These results are not in line with
(Becker et al., 2015) where the conclusion of his research suggests that the use of social media
and the development of digital creativity will be able to affect business success up to 78%.

The importance of using social media canalso be a productive medium for MSMEs information
so that digital creativity that develops will be able to encourage MSME performance
(Febriyantoro & Arisandi, 2018) pointed that the use of digital technology has advantages,
namely 1). Actors can set business targets to be achieved according to demographic
conditions, domicile, lifestyle, and consumer habits; 2. Quick results are known so that
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marketers can take corrective action if something is not right; 3. It is much cheaper cost than
conventional marketing; 4. It has wider coverage because it is not geographically limited; 5.
The product can be accessed at any time not limited by time; 6. The results of online purchases
can be measured well; 7. The campaign can be personalized; 8. The MSMEs actors can engage
or reach consumers because communication occurs directly and intwo directions.

Conclusion

From the results of the study, the conclusions of the study were formulated as follows:

1. The importance of using social media did not have a direct significant effect on digital
creativityin MSMEs in Food and Beverage Products during the COVID-19 pandemic in Jambi
City.

2. Digital creativity of MSME actors has a direct significanteffect on the performance of MSME
Food and Beverage Products in the Era of the COVID-19 pandemic in Jambi City.

3. The importance of using Social Media did not have a direct significant effect on the
performance of MSMEs in Food and Beverage Products in the Era of the COVID-19
pandemic in Jambi City.

4. Digital creativity did not mediate the indirect influence of the importance of using social
media on the digital creativity of SMEs for food and beverage products during the COVID-
19 pandemic era in Jambi City.
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ABSTRACT

This study aims to determine the effect of work motivation on organizational commitment, the
influence of human resource information systems on organizational commitment, the effect of
job satisfaction on organizational commitment, the effect of work motivation on performance,
the effect of job satisfaction on performance, the effect of organizational commitment on
performance, the influence of motivation work with employee performance mediated by
organizational commitment, and the influence between job satisfaction and employee
performance mediated by organizational commitment. This study's population are employees
working at the Business Wisdom Institute (BWI). The number of samples is 100 respondents.
The results showed that there was a significant (positive) effect on work motivation on
organizational commitment, there was no significant (positive) effect on IS-HR on
organizational commitment, there was a significant (positive) effect on job satisfaction on
employee organizational commitment, and there was no significant effect. On Work
Motivation on Employee Performance, there is no significant effect on SI-HR on Employee
Performance; there is a significant (positive) effect on Job Satisfaction on Employee
Performance, there is no significant effect on Organizational Commitment on Employee
Performance, there is no significant effect on Work Motivation with Employee Performance
mediated by Organizational Commitment, there is no significant effect between SI-HR and
Employee performance mediated by Organizational Commitment, there is no significant effect
between Job Satisfaction and Employee Performance mediated by K Organizational
commitment.
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Introduction

Maximum performance is the main goal of a company that wants to increase profits through
the performance of its employees in various ways and programs that are considered aligned
with company goals. As a source of lifein the company, employees must be cared for properly.
One way to pay attention and continue to retain the best employees is to know what things
can affectthem, one of which is regarding employee performance. This is so that the company
can achieve maximum profit targets.

Method

The research approach is the design, guideline or reference for research that will be carried
out by researchers. This study uses a quantitative approach with survey research methods.
Quantitative approach is an approach that is required to use numbers, starting from data
collection, interpretation of the data, and the appearance of the results.

Result

The results showed that there was a significant (positive) effect on work motivation on
organizational commitment, there was no significant (positive) effect on IS-HR on
organizational commitment, there was a significant (positive) effect on job satisfaction on
employee organizational commitment, and there was no significant effect. on Work
Motivation on Employee Performance, there is no significant effect on SI-HR on Employee
Performance, there is a significant (positive) effect on Job Satisfaction on Employee
Performance, there is no significant effect on Organizational Commitment on Employee
Performance, there is no significant effect on Work Motivation with Employee Performance
mediated by Organizational Commitment, there is no significant effect between SI-HR and
Employee Performance mediated by Organizational Commitment, there is no significant effect
between Job Satisfaction and Employee Performance mediated by Organizational
commitment.

Discussion

The factors used by the Business Wisdom Institute (BWI) to keep up with the changing times
in order to be able to survive in the midst of increasingly fierce competition, namely the
digitalization era, and how to retain employees who have a (decent) competitive advantage
so far have gone well. Only a few factors are not consistent with previous research. This
difference in results does not prove that previous research is better, but good research is
research that is taken from the actual situation (reality), and research that is able to provide
new developments. Several factors are weaknesses in this study, such as in Hypothesis 2 (SI-
HR has no significant positive effect on employee organizational commitment), Hypothesis 4
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(Work motivation does not have a significant positive effect on employee performance),
Hypothesis 5 (SI-HR has no positive effect on employee performance). significant effect on
employee performance), Hypothesis 7 (Organizational commitment has no significant positive
effect on employee performance), Hypothesis 8 (Work motivation has no significant positive
effect on employee performance mediated by organizational commitment), Hypothesis 9 (SI-
HR has no significant positive effect on employee performance). employees mediated by
organizational commitment), and Hypothesis 10 (Job satisfaction has no significant positive
effect on employee performance mediated by organizational commitment) will be a challenge
for the Business Wisdom Institute (BWI) to pay more attention to and improve what are the
weaknesses of the company.

Conclusion

1. There is a significant (positive) effect on work motivation on organizational commitment at
the Business Wisdom Institute (BWI). The effect given is 2.443. While the most dominant
indicators for forming Work Motivation are "Company supervision is not strict but | obey
the applicable regulations”, "I am proud to work in this company", and "l get financial
guarantees in the form of bonuses and incentives as anincentive to work".

2. There is no significant (positive) effect on IS-HR on Employee Organizational Commitment
at the Business Wisdom Institute (BWI). The effect given is -0.364. Meanwhile, the most
dominant IS-HR forming indicator is “The Human Resources Information System application
program is always ready to be used”.

3. There is a significant (positive) effect on job satisfaction on employee organizational
commitment at the Business Wisdom Institute (BWI). The effect given is 3,069. While the
most dominant forming indicator of Job Satisfactionis "l feelin accordance with my current
job".

4. There is no significant effect on Work Motivation on Employee Performance at the Business
Wisdom Institute (BWI). The effect givenis 0.646. Meanwhile, the most dominant forming
indicators of Work Motivation have been explained in point 1.

5. There is no significant effect on IS-HR on Employee Performance at the Business Wisdom
Institute (BWI). The effect given is -1.755. Meanwhile, the most dominant IS-HR forming
indicators have been explained in point 2.

6. There is a significant (positive) effect on job satisfaction on employee performance at the
Business Wisdom Institute (BWI). The effect given is 7.704. While the most dominant
forming indicators of Job Satisfaction have been explained in point 3.

7. There is no significant effect on Organizational Commitment on Employee Performance at
the Business Wisdom Institute (BWI). The effect given is 0.215. Meanwhile, the most
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dominant indicator of Organizational Commitment is “I don't want to move to another
place of work”.

8. There is no significant effect between Work Motivation and Employee Performance
mediated by Organizational Commitment at the Business Wisdom Institute (BWI). The
direct effect given is 0.260 and the indirect effect is 0.0014 and the total effect is 0.2614.
While the most dominant forming indicators of Work Motivation have been explained in
point 1, while the most dominant forming of Employee Performanceis "l always work every

n

day".

9. There is no significant effect between IS-HR and Employee Performance mediated by
Organizational Commitment atthe Business Wisdom Institute (BWI). The directeffect given
is -0.042 and the indirect effect is -0.0043 and the total effect is 0.0085. While the most
dominant IS-HR forming indicators have been explained in point 2, while the most
dominant Employee Performance has been explained in point 8.

10. There is no significant effect between Job Satisfaction and Employee Performance
mediated by Organizational Commitment at the Business Wisdom Institute (BWI). The
direct effect given is 0.660 and the indirect effect is 0.0237. While the most dominant
forming indicators of Job Satisfaction have been explained in point 3, while the most

dominant Employee Performance has been explained in point 8.
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ABSTRACT

This research is motivated by the author's curiosity about student achievement at SMA Plus
Kopi Colol which is a "role model" for other schools in East Lamba Leda District, where this
school is located. Researchers suspect learning achievement at SMA Plus Kopi Colol is
influenced by learning motivation, learning style and a good learning environment. This study
aims to determine the effect of learning motivation on learning achievement, the effect of
learning style on learning achievement and the influence of the learning environment on
learning achievement. This research is quantitative descriptive. The population of this research
is class XI SMA Plus Kopi Colol totaling 171 students. The samples taken were 48 students. The
sampling technique is purposive sampling. Collecting data by using a questionnaire. The
analytical technique used is multiple linear regression analysis and this study uses the SPSS for
Windows 21.0 statistical analysis tool. The results showed that learning motivation had a
positive and significant effect on learning achievement as indicated by the regression
coefficient value of 0.884. Learning style has a positive and significant effect on learning
achievement which is indicated by the regression coefficient value of 0.482. The environment
has a positive and significant effect on learning achievement which is indicated by the
regression coefficient value of 0.350. Learning motivation, learning style and environment
simultaneously have a positive and significant effect on learning achievement in class Xl
students of SMA Plus Kopi Colol.
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Introduction

Education is very influential in human life. In the Preamble to the 1945 Constitution, one of
the goals of education is to educate the life of the nation and state. The factors that affect
student achievement are so many that they are classified into these factors. According to
(Mulyasa, 2013) there are several things that affect learning achievement can be grouped into
four, namely: “(a) the material or material being studied; (b) environment; (c) instrumental
factors; and (d) the condition of the students. These factors, either separately or together,
make a certain contribution to the learning achievement of students.

Student learning achievement is the main target to be achieved by educational institutions. As
an educational institution, SMA Plus Kopi Colol has a main target in terms of learning
achievement for all students. This can be seen from the various achievements that are often
achieved by students at SMA Plus Kopi Colol. Although it was founded in 2010 this high school
is an outstanding school in East Manggarai district. Achievements can not be separated from
student achievement and the hard work of educators. Every time there is a quiz competition
at the sub-district and district level, SMA Plus Kopi Colol students get first, second and third
place for all subjects.fact, this school is used as a “role model” for other schools in the East

Lamba Leda sub-district, where this school is located.

Embedded in the facts above is the reason the researcher wants to conduct research at SMA
Plus Kopi Colol. The author suspects that student achievement in this school is influenced by
high student motivation, learning styles and an environment that is conducive to learning. The
author's assumption is supported by the following facts that the author found at the SMA Plus
Kopi Colol school.

Regarding learning motivation, SMA Plus Kopi Colol students have shown high motivation in
learning. This can be seen clearly from a great desire to learn. Students love the extra lessons
in the afternoon that the school recommends. On such occasions they try to ask the teacher
for material that has not been understood. In addition, the students also like practicum
activities and other training outside school hours such as the practice of processing coffee
from land processing, nurseries, rejuvenation until the coffee is ready to be marketed. Other
training also includes sports, music, arts and dance activities. There is also the fact that
students have high hopes and aspirations to succeed. This can be seen from the willingness to
continue studies at various universities through scholarships and achievements. To achieve
these expectations, students try their best to take additional lessons and even take the

initiative to ask the teacher about the difficulties experienced in learning.

Regarding learning styles, Sternberg quoted (Santrock, 2012) states that "learning and
thinking stylesare not abilities, but the preferred way to use or utilize one's abilities."
Researchers found the fact that there were many students of SMA Plus Kopi Colol who
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preferredlearning activities by way of practice and demonstration. For students, such learning

activities can absorb material comfortably so that they remember the lesson easily.

Regarding the learning environment, Niranjan Banik, et al said that the influence of the
environment is closely related to the reciprocal relationship between students and students,
students and teachers in an educational environment. These transactional relationships play
an important role in the world of education (Niranjan Banik, Adam Koesoemadinata, Charles
Wagner, Charles Inyang, 2013). Researchers found the fact that students studying at SMA Plus
Kopi Colol had a good and conducive learning environment. The social environment in which
this school stands provides comfort in learning in the form of good motivation from parents
and teachers, a quiet and clean school environment, adequate stationery, and the availability
of learning facilities. Although educational facilities and infrastructure are not as complete as
in schools in urban areas, educators and the community around these schools always provide
support and maintain conduciveness to student learning activities. In addition, researchers
also found the fact that most of the people in this area make a living as coffee farmers with

low incomes.

Nevertheless, parents always support their children to study, because in general in remote
areas, after school hours, children are obliged to help their parents with their work. Different
facts in this area. Parents support their children to learn, both during the learning process and
outside of learning hours. Likewise, educators who have a great desire to help and motivate
students in learning. There are many teachers who teach free to students. The school also
works with parents to provide support for students who want to enter level XI and Xll so that
they can choose dormitories that are close to the school environment. The goal is for students

to concentrate more on studying and take additional lessons in the afternoon.

Research conducted by Muhammad Miftah Farid (Farid, 2014) entitled 'The Influence of
Learning Motivation, Learning Style, and Learning Environment on Economic Learning
Outcomes at SMA Negeril Wringinanom Gresik. The results of the study show that these three
things have a positive and significantimpact on learning outcomes. However, the results are
different from the researchconducted by Hamsar (Hamsar, 2017) with the title: "The influence
of learning styles on the learning outcomes of class IX students in the Natural Sciences subject
at Madrasah Tsanawiyah Alauddin Pao-Pao".the factsdescribed above, the writeris interested
in studying more deeply about, "The Influence of Learning Motivation, Learning Style and
Environment on Student Achievement in Class XI SMA Plus Kopi Colol, East Lamba Leda

District, East Manggarai Regency, East Nusa Tenggara.”

Learning Motivation

Mc. Donald and Oemar Hamalik stated that motivation isa change in energy in a person which
is characterized by the emergence of "feelings" and is preceded by a response to the existence
of goals (Donald & Hamalik, 2013). According to Winkel in Darsono motivation is the overall
psychic driving force in students that causes learning activities and gives direction to activities
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learning, in order to achieve learning objectives (Darsono, 2000). Motivation is defined as a
process that describes the intensity, direction, and persistence of an individual to achieve his
goals. Robbins, (2008).

According to Sardiman (2009) states that motivation functions as a driving force for every
activity that is carried out. Determine the direction of action towards the goal to be achieved.
Thus, motivation can provide direction and activities that must be carried out in accordance
with the formulation of its objectives. According to Uno (2008) the achievement motive is the
motive to succeed in doing a task or job, the motive to obtain perfection. In this case, it is the
drive to achieve the ideal self. Motivation when associated with learning, in this case is
achievement, it will describe the drive for different achievements in a person. A person's
achievement motivation can be studied physically, when someone has an achievement drive,
there will be a tendency for differences in attitudes towards a positive direction to achieve
certain goals.

Rahmat (2010) states that to achieve success, achievement motivation is very necessary. In
other words, achievement motivation is having the desire to be the best. Without the desire
to be the best, it will cause someone to do something carelessly or carelessly. Work from work,
business from business, and learning from learning. For this reason, it is necessary to have
achievement motivation, which is to always try to work with the best possible results, not
carelessly, not random, or just being there. Because that's the only thing that makes everyone

able to survive in the midst of increasingly fierce competition.

According to Uno (Uno, 2007) the nature of learning motivation is internal and external
encouragement to students who are learning to make changes in behavior, generally with
several indicators or supporting elements, namely as follows :

The existence of desire and desire to succeed.
There is a drive and a need for learning.

There are hopes and aspirations for the future.
There is an appreciation in learning.

There are interesting activities in learning.

S T o

The existence of a conducive learning environment, thus enabling a student to learn well.

Previous research conducted by Frandy Pratama, Firman, and Neviyarni (2019) showed that
there was an influence of learning motivation on learning outcomes. Meanwhile, Irvan
Zulpadri and Elvina Safitri (2019) said that learning motivation has a significant influence on
learning achievement. At the same time, Desi Patulak (2019) also found similar results that
learning achievement motivation has a positive and significant influence on learning
achievement of .
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Learning Style

Learning styles according to De Porter and Henarcki (2000) there are two main categories of
how we learn, namely first, how we absorb information easily (modalities) and second, how
we organize and process that information (brain dominance). A person's learning style is a
combination of how he absorbs, and then organizes and processes information. In addition,
the learning style is also the way a person obtains information in the most comfortable way
and provides the opportunity for the person to remember the information as new knowledge
(Rose & Nicholl, 2006). Learning style is a convenient way of obtaining and remembering

information.

Meanwhile, according to Nasution that learning style or learning style is the way students
react and use the stimuli they receive in the learning process (Nasution, 2013). That learning
style is a reaction caused as a result of the stimuli given during learning. Based on the
understanding of learning styles above, it can be concluded that learning styles are the way
students receive, capture and process information in the learning process.

Nasution (2013) explains three aspects of learning style indicators:

1. Knowing the characteristics of visual learning styles, with instruments including people who
like to talk quickly, always pay attention to lessons in detail, including people who like to
pay attention to appearance before making a presentation, easier to remember which is
seen rather than listening to explanations, prefers to read books by themselves rather than
being read, prefers demonstrations to lectures when the teacher explains the subject
matter and prefers to answer questions briefly.

2. Knowing the characteristics of auditory learning style, with instruments including talking to
myself when I'm doing assignments. Disturbed by noise when studying, likes to read aloud
and listen while studying, can explain to friends who don't understand it, and includes
people who can imitate anyone's voice.

3. Knowing the characteristics of the kinesthetic learning style, with instruments including
preferring to speak slowly, preferring to pull a friend's hand when they need help, likes
talking to friends at a close distance, including people who like to do things with a lot of
motion, prefer to learn with way of practice; including people who do not like to wait by
sitting still for a long time, like to get lost if they have never been to the area, and writing
is difficult for people to understand (bad).

The research findings of Joenita Darmawati (2013) show that it concludes that there is a
significant effect of motivation on student achievement and the significant effect of learning
style on learning achievement. Setiana (2020) found that there is an influence of learning style
with achievement students significantly and relationship pattern unidirectional. Ibnu R.
Khoeron (2014) also found the same thing, namely learning style had a significant effect on
learning achievement. Meanwhile, Hamsar (2017) found the opposite, namely that there was
no significant effect of learning style on student learning outcomes.
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Learning Environment

Dalyono (2007) suggests that "The learning environment is a place where learning activities
take place that get external influences on the sustainability of these activities. The
environment which is a source of learning has an influence in the learning process. The
environment in a narrow sense is the natural surroundings outside the individual or human
being. The environment includes all materials and stimuli inside and outside the individual,
both physiological, psychological, and socio-cultural. Meanwhile, according to Muhammad
Saroni (2006) the learning environment is everything related to the place where the learning
process is carried out. This environment includes two main things, namely the physical
environment and the social environment, the two aspects of the environment in the learning
process must support each other, so that students feel at home in school and want to follow
the learning process consciously and not because of pressure or coercion".

Slameto (2010) The indicators of the learning environment are as follows:

The state of the school where the study is located.
Teacher teaching methods.

Condition of school buildings and school facilities.
The relationship between students and teachers.
Implementation of school rules.

association.

N o us DN e

Parent participation.

The findings of Nisa Fadlilah (2018) and Zeni Nur Atiya, Drs. Sujiran, M.Pd, Dian Nurul Safitri,
M.Pd (2020) there is an influence of the Learning Environment on Student Achievement.

Learning Achievement

Suwarkono et al said that "Learning achievement is the learning achievement achieved by
students after studying (Suwarkono et al, 2008: 68)." In this case the learning outcomes in
question are the results of daily tests obtained by students, this is reinforced by Abdul Kadir
who stated that, "Learning achievement is one measure of the success rate of students after
undergoing the learning process (Kadir, 2005: 223)." This success is usually measured within a
certain period of time, for example several meetings, a quarter or semester even after
graduating at the final level. Learning achievement can provide progress for a student after
getting subject matter that has been taught at school, as stated by Rahim (2010: 80) which
states that, "Learning achievement is a positive effort he does so that his knowledge changes
towards progress after receiving subject matter."

From the description above, it can be concluded that learning achievement is the mastery of
knowledge and skills developed in the field of study obtained through the student's business
process in the active interaction of the subject with his environment which can be seen from
student learning outcomes.
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Nasution, S (1987) suggests that learning achievement is said to be perfect when it meets
three aspects, namely cognitive, affective and psychomotor. These three aspects are
indicators for evaluating student achievement. These three aspects are described this.

1. Cognitive Aspect. Things that are considered from the cognitive aspect include knowledge,
understanding, application and analytical skills. This can be seen clearly from the ability to
explain and define verbally the material that is absorbed by students. can then put forward
concrete examples, conclude the material, have critical reasoning on the material received,
and be able to classify and generalize the material being studied.

2. Affective Aspect. As an indicator of learning achievement, affective aspects include
attitudes shown by students during the learning process. In its application, children who
excel will bring up the attitude of receiving material well, responding, respecting others,
able to work in teams and able to show strong character in daily activities.

3. Psychomotor aspects which include physical skills that are raised by students during the
learning process. Students are said to have achieved good performance and are able to
coordinate the movements of the hands, eyes, feet and other body parts well.

COCEPTUAL FRAMEWORK AND HYPOTHESES

This conceptual framework is a conceptual model of how theory relates to various factors that
have been identified as important issues. Theoretically it is necessary to explain the
relationship between the independent variable and the dependent variable. Based on the
literature review and previous research, a conceptual framework of the research can be drawn
up as can be seen in Figure 1. Here, learning motivation, learning style and learning
environment are independent variables, while learning achievement is the dependent
variable.

Figure 1 Research conceptual framework

Motivasi

belajar
™1\

Gaya Prestasi
belajar (X2) B?:?J)af

Lingkungan
Belajar
(X3)
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The hypotheses in this study can be described as follows:

H1: Learning motivation has a positive and significant effect on learning achievementin class
X| students of SMA Plus Kopi Colol.

H2: Learning style has a positive and significant effect on learning achievement in class XI
SMA Plus Kopi Colol.

H3: The learning environment has a positive and significant effect on learning achievement
in class Xl students of SMA Plus Kopi Colol.

H4: Learning motivation, learning style and environment simultaneously affect the learning
achievement of Class Xl students of SMA Plus Kopi Colol on learning achievement of
students of class XI SMA Plus Kopi Colol.

Method

Types of Research, Population, Sampling Techniques, Research Samples and Data Analysis
Techniques

This research is a causal associative study using a quantitative approach. This study analyzes
the effect of learning motivation, learning style and environment on student achievement in
Class XI SMA Plus Kopi Colol, East Manggarai. The data used is quantitative primary data
through an instrument in the form of a questionnaire taken directly from the field. The
research population was 171 students of class XI SMA Plus Kopi Colol. The samples taken were
48 students. The sampling technique is purposive sampling. The analysis technique used is
Windows 21.0 analysis.

Fulfillment of Assumptions and Multiple Linear Regression Analysis

Before conducting multiple linear analysis, there are several assumptions that must be met if
the research data is quantitative primary data, including: The research instrument must be
valid, the respondent's answers must be reliable, the data are normally distributed, there is
no multicollinearity, and there is no heteroscedasticity occurs. Thus, the data will be BLUE
(Best Linear Unbiased Estimator) so that it meets the OLS (Ordinary Least Square) rule.
Furthermore, multiple linear regression analysis was carried out consisting of 4 parts, namely
the determination test or R-square, simultaneous test (F test), the formation of a regression
model and the T test to determine the significance of the coefficients of each independent
variable.

Result

Research Instrument Validity Test

Based on statistical calculations, it is known that the significance value of learning motivation
is0.840, learning style is 0.4857, learning environment is 0.670 and the calculated r values of
this independent variable are greater than 0.2845. (r table in this study) at a significance level

ECOSIA INTERNATIONAL CONFERENCE XXII Page 79



THE EFFECT OF LEARNING MOTIVATION, LEARNING STYLE AND LEARNING ENVIRONMENT ON
LEARNING ACHIEVEMENT OF CLASS XI STUDENTS PLUS KOPI COLOL, MANGGARAI TIMUR, NUSA
TENGGARATIMUR

of 0.05. That is, the instrument used to measure each variable, namely a questionnaire or
questionnaire, is valid or valid.

Respondent's Answer Reliability Test

Based on the calculation, Cronbach's Alpha of all learning motivation variables was 0.784,
greater than 0.2845; learning style variable is 0.767 which is greater than 0.2845; learning
environment variable of 0.690 is greater than 0.2845; learning achievement variable 0.888 is
greater than 0.2845. That is, the answers or opinions of respondents to the research
instrument in the form of statements related to the indicators of each variable measured by a
reliable or consistent or reliable Likert scale.

Figure 2. Normality Test

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Prestasi Belajar
Do uedebil Do b ba il -

Expected Cum Prob
N

Observed Cum Prob

Source: Data processed 2022

Based on Figure 2 above, it can be seen that the residual points tend to spread between
diagonal lines, thus the residuals are declared to be normally distributed so that the
assumption of normality is met.

Table 1 Multicollinearity Test

Model Collinearity Statistics
Tolerance VIF
(Constant)
Learning Motivation .320 3,124
Learning Style .929 1,077
.324 Environment 3,085

Source : Processed data, 2022

Table 1 shows that the results of the multicollinearity test shows that the VIF value of all
independent variables in this study is less than 10, and the Tolerance value of all independent
variablesis greater than 0.1, which means that there are no symptoms of multicollinearity.
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Figure 3. Graph Method Scatterplot
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Source: Processed data, 2022.

The results of the heteroscedasticity test show that the points spread randomly, do not form
a certain clear pattern, and are well spread over or below the number 0 (zero) on the Y axis,
this means that there is no deviation from the classical assumption of heteroscedasticity in
the regression model made.

Table 2. Test results with multiple linearregression
Unstandardized

Standardized Coefficients

Model Coefficients Beta Sig.
B Std. Error
(Constant) .079 2.715 .029 .977
Learning 884 177 820 5,000 .000
Motivation
Learning Style .482 JA11 419 4346  .000
Learning Environment .350.169 .336 2,062 .045
Source : Processed Data , 2022
From the table above, a research model can be drawn up as follows:
Y =0.079 + 0.884 X1 +0.482 X2 +0.350 X3+ e 1

Based on the regression model value above, it can be explained that based on the line model
formed, it is known that the regression constant is positive at 0.079. This means that if the
variables of learning motivation, learning style, and learning environment remain or do not
change or decrease, learning achievement class XI SMA Plus Kopi Colol is equal to (0.079) units.

The learning motivation regression coefficient is positive at 0.884. This means that the higher
the learning motivation of class Xl students of SMA Plus Kopi Colol, the higher the learning
achievement of class Xl students of SMA Plus Kopi Colol. As for every increase of 1 unit of
learning motivation can increase learning achievement Xl grade students of SMA Plus Kopi
Colol amounted to 0.884 units.
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The learning style regression coefficient is positive at 0.482. This means that the higher the
understanding of learning styles in each class Xl student of SMA Plus Kopi Colol, the better the
learning achievement of class Xl students of SMA Plus Kopi Colol. As for every increase of 1
unit of learning style can increase the learning achievement of class Xl students of SMA Plus
Kopi Colol by 0.482 units.

The learning environment regression coefficient is positive at 0.350. This means that the
higher or better the level of conducive learning environment owned by class XI students of
SMA Plus Kopi Colol, the higher the learning achievement of class XI students of SMA Plus Kopi
Colol. As for every increase in 1 unit of the learning environment, the learning achievement of
class XI students of SMA Plus Kopi Colol is 0.350 units.

Table 3. Partial Test Results (t-test)

Model Unstandardized Coefficients = Standardized Coefficients t Sig.
B Std. Error Beta

(Constant) .079 2.715 .029 .977

Learning Motivation .884 177 .820 5,000 .000

Learning Style .482 JA11 419 4346 .000

Learning Environment .350.169 336 2,062 .045

Source : Processed Data , 2022

Based on table 3 above, it can be concluded that the t value of the variableis obtained learning
motivation is 5,000 and the T-table is 2,01537, thus the t-count value is greater than the t-
table (5,000>2,01537). While the significance value (Sig.t) is 0.000. Value of Sig. t is smaller
than the value of alpha (a) in this study which is equal to 5% (0.05) which means that Ho
rejected and Hi accepted. It can be concluded that the variable of learning motivation has a

significant partial effect on student achievement in class XI SMA Plus Kopi Colol.

Obtained the value of t arithmetic from the variable learning style is 4.346 and t-table is
2.01537, thus the t-count value isgreater than t-table (4.346 >2.01537). While the significance
value (Sig.t) is 0.000. Value of Sig. t is smaller than the value of alpha (a) in this study which is
equal to 5% (0.05) which means that Horejected and H2 accepted. It can be concluded that the
learning style variable has a significant partial effect on student achievement in class XI SMA
Plus Kopi Colol.

Obtained the value of t arithmetic from the variable the learning environment is 2.062 and the
t-table is 2.01537, thus the t-count value is greater than the t-table (2.062 > 2.01537). While
the significance value (Sig.t) is 0.045. Value of Sig. t is smaller than the value of alpha (a) in this
study which is equal to 5% (0.05) which means that Ho rejected and Hs accepted. It can be
concluded that the learning environment variable has a significant partial effect on student
achievement in class XI SMA Plus Kopi Colol.
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Table 4. Simultaneous test results

Model Sum of Squares df Mean Square F Sig.
Regression 130,210 3 43,403 24,035 000°
1 Residual 79,457 44 1,806
Total 209,667 47

Source : Processed data, 2022

As in table 4 above, the f-count value is 24.035 and the f-table value is 2.82, thus the f-value
count is greater than the f-table value (24.035>2.82) while the sig./probability value is 0.000
and the alpha value is 0.05(5%). The test results show the value of sig./probability (0.000) is
smaller than the alpha value of 0.05 (5%) thus Ho rejected and Hs accepted. This shows that
there is a simultaneous significant influence (together) between learning motivation, learning
style and learning environment on the learning achievement of class Xl students of SMA Plus
Kopi Colol.

Table 5. Determination coefficient test results

Model R R Square Adjusted RSquare Std. Error of the Estimate
1 .788° .621 .595 1.34382

Source: Data processed, 2022

The predictive power of the regression model (R2) formed in this test is 0.494 which indicates
that the magnitude of the influence between the variables of learning motivation, learning
style and learning environment on student achievement in class XI SMA Plus Kopi Colol. which
is 0.621 (62.1%) and the remaining 0.379 (37.9%) is influenced by other factors or variables
that are not included in this research model.

Discussion

Based on the above analysis, it is known that the three independent variables (learning
motivation, learning style and learning environment) have a positive and significant effect on
student achievement in class XI SMA Plus Kopi Colol. Thus, SMA Plus Kopi Colol as an
educational institution needs to pay close attention to the learning motivation, learning style
and learning environment of students. Because one of the main tasks of educational
institutions is the achievement of the ultimate goal of the learning process, namely students
who excel.

Conclusion

Based on the results of data analysis, it can be concluded that learning motivation, learning
style and environment have a positive and significant effect on student achievementin class
XI SMA Plus Kopi Colol. In order to improve learning achievement, SMA Plus Kopi Colol is
advised to pay attention to student motivation in learning, understand student learning
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styles in order to find the right method in the learning process, and still create a good

learning environment for students.
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ABSTRACT

The background of this research is to determine the satisfaction of customers who have used
the zoid net network by knowing in terms of network quality, price and service from the zoid
net network. The purpose of this study was to determine and analyze: the effect of internet
network quality on zoid net customers in razorguling village, lumbang sub-district, pasuruan
district. The effect of price on zoid net customers in razorguling village, lumbang sub-district,
pasuruan district, the effect of service on zoid net customers in razorguling village, lumbang
sub-district, pasuruan district. This type of research is quantitative research using SPSS
software. The population in this study are zoid net customers who have subscribed for more
than 6 months located in razorguling village, lumbang district, pasuruan district, the number
of voucher customers is 50 customers, monthly customers are 20 customers, the number of
samples is 70 customers. The data collection method in this study used a questionnaire that
was distributed manually. The results of this study indicate: Network quality has a positive and
significant effect on zoid net customers in Razukur village, Lumbang district, Pasuruan district,
price has a positive and significant effecton zoid net customers in razorguling village, Lumbang
sub-district, Pasuruan district, and service to zoid net customers in the village. razorguling,
Lumbang sub-district, Pasuruan district. . Network quality, price, and service simultaneously

affect zoid net customers in razorguling village, lumbang sub-district, pasuruan district

KEYWORDS: Internet Network Quality, Price, Service, Customer Satisfaction.

@ (¥) Copyright 2022 by author(s)
Attribution 4.0 International


mailto:suyuthi01@gmail.com

EFFECT OF INTERNET NETWORK QUALITY, PRICE AND SERVICE ON ZOID.NET CUSTOMER
SATISFACTION IN CUKURGULING VILLAGE, LUMBANG DISTRICT, PASURUAN REGENCY

Introduction

Wireless is also a wireless network that uses air as its transmission medium to transmit waves.
The development of wireless has actually started a long time ago and has been scientifically
proven by scientists with the discovery of radio and then continued with the discovery of
radar. Then with the growing need for information for humans, the use of wireless is
increasing and not only for the use of radioand radar. Currently wireless technology isgrowing
rapidly, it can be seen by the naked eye with the increasing use of cellular phones, besides
that wireless technology is also developing which is used for internet access.

Also for internet server owners, RT RW net itself has various kinds of obstacles for installation
in several locations such as in rural areas or villages with lots of trees. So that internet service
business actors find it difficult to spread their network, in this modern era there are many
supporting tools that canhelp internet network business actors to expand their network more
easily. Such as using point-to-point and point-to-multi-point antennas by installing a
transmitter over the air with various certain distances according to the power of the tool it
uses, such as that used by zoid.net.

Zoid net uses two methods, namely by using antennas for long-distance network deployment
starting from 1 kilometer and the second using lan cables or fiber optic cables for distances
close to the zoid net server location. In these two ways, the zoid net can spread its network
from locations that have not been covered by the internet to remote areas such as highlands
located in mountains with many tall trees. Wifi internet service is very much needed by the
community and has become a basic need to find information and communicate. There are
several wifi such as Wifi.id which is a wireless-based public internet network service or hotspot
provided by PT. Indonesian Telecommunications. PT. Telekomunikasi Indonesia is one of the
providers of public wireless internet services with technology based on IEEE 802.11b/g/n using
work standardization at a frequency of 2.4 GHz with a speed of up to 72 Mbps and an access
point with a frequency of 5 GHz with a speed of up to 300 Mbps from the access point to the
Internet gateway based on best performance based on IEEE 802.11n technology. One of the
service innovations provided by Telkom is the Wifi.id corner which is a public facility that
provides high-speed internet access up to 100 Mbps.

There are several providers that provide ISPs for RT RW net internet service providers, such as
PT. Lintas Nusantara Network, HSP net, indocyber that already has an ISP license or internet
network. One of the RT RW net internet network service providers is zoid net, the zoid net
was builtin 2019 which is located in Cukurguling Village, Lumbang District, Pasuruan Regency.
It has customers from the office segment to village communities. There are two kinds of
hotspots on zoid.net, vouchers and monthly. For those who use vouchers, most of them are
easy children who are in hangouts or coffee shops, and for monthly ones, most of them are
from home or used alone. Most of the voucher users have internet networks distributed in
coffee shops, or places to hang out. For monthly users, it is used for customers who are at
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home or in the office, used for work, connected to smarttv, cctv, or used 24 hours in place.
Locations installed by internet networks such as hotspots or vouchers are intentionally
installed in crowded places, so that hotspot users can gather and use internet network
services more optimally Customer satisfaction is very important to build a more advanced
business in order to increase profits for the company. Therefore, customer satisfaction to
date it has become an integral part of the vision, mission, objectives, position statements,
and various other things in a company that are discussed in full in the book Customer
Satisfaction, Concept, Measurement, and Strategy.

Zoid net customer satisfaction is still lacking with less stable internet connection during the
rainy season and during strong winds. Most of the zoid net customers are workers, so that
the quality of the network is very influential on customer satisfaction. Satisfaction customers
are also the responsibility of the company, so that the company can be more advanced
and make the company more developed. All customers expect good service from the service
or product they buy, both in terms of promotion, price, quality and service as well as service
before and after buying the product/service. Customers have the right to correct information
and product/service conformity with advertisements, then suitability with prices and services.
For example, there is a guarantee and how long the warranty is, or the availability of a service
center, as well as a guarantee if there is a discrepancy with the product/service that has been
purchased or used.

In marketing, price is the most important unit. In addition, price is one of the determinants of
the company's success in running its business. A successful company is judged by how much
profit the company gets from the price it determines in selling its products or services. Price
is the amount of money that consumers have to pay to sellers to get the goods or services
they want to buy. Price is the embodiment of the value of an item or servicein units of money.
Priceis the value given to what is exchanged. Price can also mean purchasing power to achieve
satisfaction and benefits. The higher the benefits that a person feels from certain goods or
services, the higher the exchange value of the goods or services. the following services.

The service from the zoid net itself for the dry season is arguably good and in the rainy season
there are many complaints from customers such as the disconnection of the internet
connection due to the factor of the equipment used having an effect when it rains or when
the wind is strong and causes the signal to decrease, the signal traffic changes from the server
to the customer's location. . At this time the zoid net to overcome this problem is still trying
to find a solution so that during the rainy season there is no signal whose quality decreases,
such asmaking additional gridantennas. The quality of the network also affects the company's
financial management, so the company makes agreement rules with customers and also
makes attractive promos such as examples of free installation fees or discounts for installing
internet networks with certain packages. The problem faced in every company is how to
satisfy the customer in accordance with the expectations and desires of the customer after
making a comparison of the performance or results he feels compared to his expectations.
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The level of customer satisfaction with anitem or service will reflectthe level of success of the
company in marketing its products. Service is the main key to achieve success in various
aspects of business or business activities engaged in services. Service will be very decisive in
every activity in the community if there is competition in it. It could be that the products sold
are the same or the services offered are also the same but why the response from the
community can be different, all of that is due to the service to different customers.

Based on the description above, it can be seen that many factors affect customer satisfaction
such as the quality of the internet network, price and service. Network quality must be
maintained in order to obtain stable quality so that customers or internet network users can
use it optimally. From the results of observations made, it was found that the quality of the
zoid internet network there were several server points that experienced less stable internet
network signal transmission. The problem faced by every company is how to satisfy customers
in accordance with customer expectations and desires after making a comparison between
the perceived performance or results compared to their expectations. The level of customer
satisfaction with anitem or service will reflectthe level of success of the company in marketing
its products. Customer satisfaction is highly dependent on the performance and expectations
of customers (Baskara, 2015). Several communities, offices, restaurants and cafes in
Razorguling Village, Lumbang District, Pasuruan Regency, mostly subscribe to the RT RW Net
wifi network. This is because products such as Indihome, Biznet and others have not been able
to enter the location. Based on the description of the background above, the researchers are
interested in conducting research "The Effect of Internet Network Quality, Price and Service
on Zoid Net Customer Satisfaction in Razor Guling Village, Lumbang District, Pasuruan
Regency".

Internet Network Quality

According to Waode, (2014) Network quality is a point that connects one point to point with
available connections so that they can communicate between others to convey information.
The internet has various kinds of networks that adapted to the technology used. Because
basically every internet user have different internet speeds. Network quality indicator is
speed internet, widest coverage to remote cities, and strongest coverage.

Quality is the overall characteristics and characteristics of a product or service that depend on
its ability to satisfy stated or implied needs.16 According to Waode as quoted by Aprillia Bunga
Cindy, network quality is a point that connects one point to another with available connections
so that it can communicate others to convey information. The internet has various kinds of
networks that are adapted to the technology used. Because basically every internet user has
a different internet speed.

There are eight dimensions of quality developed by Garvin (1988) as cited by Tri Pujiastutik
(2006) and can be used as a framework for strategic planning and analysis, especially for
products. These dimensions are:
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Performance of the main operating characteristics of the core product
Additional features or features, namely secondary or complementary characteristics
Reliability, which is less likely to be damaged or fail to be used

AN

Conformance to specifications, namely the extent to which the design and operating
characteristics meet the standards that have been previously set.

o

Durability, related to how long the product can continue to be used.

6. Serviceability, including speed, competence, convenience, easy to repair, satisfactory
handling of complaints.

7. Aesthetics, namely the attractiveness of the product to the five senses.

8. Perceived quality, namely the image and reputation of the product as well as the

company's responsibility to it.

The sources of quality that are commonly encountered include the following:

1. Programs, policies, and attitudes that involve commitment from top management.

2. Information systems that emphasize accuracy, both on time and in detail.

3. Product design emphasizing reliability and extensive product agreement prior to release
to the market.

4. Production and labor policies emphasizing well-maintained equipment, well-trained
workers, and rapid detection of irregularities.

5. Vendor management that emphasizes quality as the main goal.

Price

Priceis the amount of money chargedfor a product (goods or service), or the amount of value
that consumers have to pay to benefit from the product (Kotler and Armstrong (2001)
therefore, prices are generally determined by the seller or service owner. But in the art of
buying and selling, buyers or consumers can bargainfor prices. In marketing, priceis the most
important unit. This is because of the price is the exchange rate of a product or service
expressed in monetary terms. Besides, the price is one of the determinants of the company's
success in carrying out the company's success is judged by how much profit it earns company
from the amount of the price it determines in selling its products or services With the price
understanding explained, the following are some of the functions, purposes and types: - types
of pricesin general, According to Kotler and Armstrong (2001)

Price Function

1. Reference to the selling value of an item or service.

Simplify the buying and selling process.

Determinants of profit for the seller or producer.

Consumer reference in assessing the quality of goods or services.

s W

Determine consumer purchasing power in decision making.

Purpose of Pricing
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1. Determine market share. Price determines which market share will be targeted by the
seller or producer of anitem or service.

2. Increase Profits. The higher the pricing, the higher the profit earned by the seller or
producer. However, consumers and producers cannot arbitrarily increase the price of
goods, there must be components that are considered, such as consumer purchasing power
and others.

3. Maintaining Consumer Loyalty. To maintain consumer loyalty, sellers or producers must
determine prices according to their market share.

4. Maintaining Competitiveness. Buyers or producers set prices also to maintain competition
between competitors.

Types of Prices

1. Subjective Price. The price is determined based on someone's opinion or opinion on the
market price of goods or services to be marketed.

2. Objective Price. The price that has been agreed upon by the seller and the buyer in a
transaction.

3. Cost of goods sold. The original price of a product before determining the profit. In other
words, a value issued by the manufacturer in making the product. Selling price. The cost
of goods that have been added by profit by the seller or producer.

Services

Services can basically be defined as the activities of a person, group or organization either
directly or indirectly to meet needs. Moenir (2005) says that service is a process of meeting
needs through the activities of others directly. Standard in service isa measure that has been
determined as a standardization of good service. In this service standard there is also a service
quality standard. Quality is a dynamic condition related to products, services, people,
processes and environments that meet or exceed the expectations of those who want them.

Service according to Kasmir (2017) is an act or act of a person or an organization to provide
satisfaction to customers, fellow employees, and also leaders. Service and providing support
to customers according to Armistead and Clark (1999) is the ability of employees in carrying
out their duties, namely providing service and support with full commitment and problem-
solving skills at the time of service delivery. Rusydi (2017) argues that service quality is the
company's ability to provide the best service quality compared to its competitors.

Kotler (2003) states that service is an action or performance that can be given to others.
Services or better known as services can be classified as: into two namely:

1. High contact service is a classification of a service where the contact between
consumers and service providers is very high, consumers are always involved in a service
process the.
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2. Low contact service classification in which the contact between a consumer and a
customer is service provider is too high. Physical contact with consumers only at the front
desk which isincluded in the classification of low contact service. Suppose there isa
financial institution.

Customer Satisfaction

According to Djaslim Salidin (2003), the notion of customer satisfaction is a person's feeling
of pleasure or disappointment that comes from a comparison between impression of the
performance (outcome) of a product with its expectations. According to Philip Kotler and
Kevin Lane Keller (2007), consumer satisfaction is a feeling of pleasure or someone's
disappointment that arises after comparing the performance (results) of different
products considered with the expected performance. According to Tjiptono (2012)
satisfaction consumer is a state shown by consumers when they realize that their needs and
wants are in accordance with what is expected and well fulfilled. So in short the notion of
customer satisfactionis something that consumers are looking for or need to satisfy a desired
need needed as a product or service. Have the best product or service and Quality is the
target customer. Because the better the quality of this product or service it will play an
important role in attracting potential consumers Most customers will believe the company
needs (loyalty). Therefore, customer satisfaction to date has become an inseparable part
of vision, mission, goals, position statements, and various other things ina company which is
discussed in full in the book Customer Satisfaction, Concepts, Measurement, and Strategy.

Benefits of Customer Satisfaction
In doing business, customer satisfaction is very important because it will provide many
benefits for the company. The following are the benefits:

Increasing Likes and Loyalty to Products

Satisfaction is the main basis for liking the products or services provided. If the customer likes
the service or product, then the customer has a high probability of returning to buy the
product or service. Even if they are loyal, they can recommend your product or service to
others without you telling them to.

Become a Point of Differentiation

Along with the times, various companies appear with various products or services, this makes
the market situation more competitive. Every company competes with each other to get the
target market. One of the main differences between companies in business competition is
customer satisfaction. Companies that are able to make customers the key to running their
business will be able to survive in a competitive business situation. Companies must also
position themselves as customers. Think about why the company would recommenda product
or service to others. Good service generally can create high customer satisfaction. Satisfaction
is used as a point of differentiation for new consumers. Look at your new consumer behavior.
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Did your new customer find out about your product or service from someone else's
recommendation or did he come himself. You can clearly see where your customers are
coming from. New customers who buy your product or your services because of someone
else's recommendation generally have better brand knowledge and brand awareness than
customers who come in person.

Increase Revenue and Good Image

Customers who are satisfied with the product or service of a company will continue to use the
product or service. A completely satisfied customer will spend more money on your product
or service than a dissatisfied customer. Satisfied customers will buy your product or service
more often than dissatisfied customers. In addition to increasing revenue, satisfied customers
will make the image of your product or service better and known to the public. They will not
share their experience with your product or service with others without you telling them.

Conversely, if they are not satisfied it will worsen the image of the product or service you offer.

Method

Research Approach This
Type of quantitative research can be interpreted as a research method based on the

philosophy of positivism, used to examine a particular population or sample, sampling
techniques are generally carried out randomly, data collection using research instruments,
data analysis is quantitative/statistical with the aim of of testing hypotheses. Has been
established (sugiyono argues 2010).

The purpose of this study is to determine whether there is an influence between internet
network quality, price and service to customers. In this quantitative descriptive study, the
author uses more than one variable to measure the effect of zoid net customer satisfaction in
the village of razorguling, lumbang district, pasuruan district. The data collection technique
used is a questionnaire/questionnaire in the form of a statement given to the respondent to
be filled in according to the actual situation.

Research Place and Time The

Research was conducted at ZOID.NET Cukurguling Village, Lumbang District, Pasuruan
Regency. The time used to conduct this researchis carried out for a period of approximately
3 (three) months, 1 month of observation, 1 month of data collection and 1 month of data
processing which includes presentation in the form of a description and the guidance process
takes place. The time of the study was carried out from April to June 2022.

Sampling Method

Population of this study was all zoid.net customers residing in the village of razorguling,
totaling 50 voucher customers and 20 monthly customers. This voucher and monthly
customer has subscribed for 6 months, the only difference is that there are those who use
vouchers at different times from daily to weekly to monthly. This amount is the total of all
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customers in the village of razorguling, voucher users and personal or monthly users. Thus,
the total population at the time of distributing the questionnaire was 70 customers. The deep
sampling technique is a saturated sampling technique. Saturated sampling is a sampling
technique if all members of the population are used as samples (sugiyono, 2014). Thus the
sample in this study amounted to 70 respondents.

Data Collection Methods

When viewed from the data source, the data collection in this study used primary sources.
The primary source is the source of data directly obtained from the first source, namely zoid
net customers in the village of razorguling, lumbang district, pasuruan district through a
questionnaire (questionnaire). The data from the questionnaire distribution which is the
respondents’ answers to the questionnaires submitted are then tested for the validity and
reliability of the instrument and analyzed using multiple linear regression analysis

Data Analysis Techniques Data

analysis is the process of organizing and sorting data into patterns, categories, and basic
units of description so that they can be found. themes and a working hypothesis can be
formulated. The analysis data used in this study is quantitative data analysis. Data analysis is
presented in the form of numbers which are then explained and interpreted in a description.
In this study, data analysis isan activity after data from all respondents or other data sources
are collected. Data analysis to answer the hypothesis proposed in this study using multiple
linear regression analysis. Linear regression analysis is used to predict how the influence of
the independent variable on the dependent variable.

Result

Table 1 Test the Validity of the Network Quality Variable
Pearson Correlation Sig Information
X10.753 1.1 0.000 Valid
X10.811 1.2 0.000 Valid
X.30.711 Valid 0.000 X
X1.40.811 0.878 0.000 Valid
X51.5 Based 0.000 Valid

Based on the table above that each question on the network quality variable shows significant
results with an error rate of 5% or r count greater than r table so that each statement
submitted is valid to measure the network quality variable.
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Table 2 Price Variable Validity Test

Pearson Correlation Sig Information
X21.1 0, 680 0.000 Valid
X2.2 0.661 0.000 Valid
X2.3 0. 668 0.000 Valid
X2.4 0. 652 0.000 Valid
X2.5 0. 730 0.000 Valid

Based on the table above, each question on the price variable shows significant results with
an error rate of 5% or r count is greater than r table so that every statement submitted is
valid to measure the price variable.

Table 3 Service Quality Variable Validity Test

Pearson Correlation Sig Information
X21.1 0, 586 0.000 Valid
X2.2 0.659 0.000 Valid
X2.3 0.734 0.000 Valid
X2.4 0.664 0.000 Valid
X20.5 0.743 0.000 Valid

Based on the table above that each question on the service variable shows significant results
with anerror rate of 5% or r count more greater thanr table so that every statement
submitted is valid to measure the service variable. d) Test the Validity of the Customer

Satisfaction Variable (Y)

Table 4 Test the Validity of the Customer Satisfaction Variable

Pearson Correlation Sig Information
X20.653 0.542 0.836 Valid

X.22.1 0.836 Valid X

X2.3 0. 610 0.836 Valid

X22.5 690 0.836 Valid

Table above that each question on the customer satisfaction variable shows significant
results with an error rate of 5% or r count is greater than r table so that each statement
submitted is valid to measure customer satisfaction variables.

Table 5 Reliability Test

Variable Cronbach Alpha Information
Network Quality (X1) 0,915 Reliable
(X2) 0, 757 Reliable
(X3) 0, 828 Reliable
Customer Satisfaction (Y) 0, 825 Reliable

Based on the results of reliability testing in table 5.5 shows that all the research instrument of
eachvariable is reliable because all variables have an Alpha value greater than 0.70.
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Table 6 Test of Multicollinearity

Variable Tolerance VIF Conclusion

Internet Network Quality 0.465 2.148 Non Multicollinearity
Price 0.606 1.649 Non Multicollinearity
Service 0.607 1.647 Non Multicollinearity

The table above shows the tolerance value of the variables of internet network quality, price,
and service of 0.465 respectively. 0.606, and 0.607 are more than 0.10 with the VIF values of
the three variables being 2.148, 1.649 and 1.647 less than 10, so it can be concluded that the
regression model formed does not detect multicollinearity, so that the non-multicollinearity
assumption is fulfilled.

Figure 1 Scatterplot

That each observation point is spread out and does not form a pattern, it can be concluded
that there is no heteroscedasticity in

Hypothesis Testing

Hypothesis Testing is divided into two, namely simultaneous testing and partial testing, with
the following results:

1. Simultaneous Significance Test (F Statistics)
Test) Hypothesis testing (F-test) aims to determine the joint effect of independent variables
to the dependent variable. The results of hypothesis testing simultaneously obtained the
calculated F value of 39.467 > F table of 2.75297 with a significance value of 0.000 <0.05
from the F test, which means that the quality of the internet network, price and service
together have a significant influence on customer satisfaction.

2. Individual Parameter Significance Test (t Test Statistics)

The t test aims to determine the magnitude of the effect of each independent variable
individually (partial) on the dependent variable. The test results are:

Table 7 Statistical Test t

Variable t count Sig. Conclusion
Internet Network Quality 2,468 0.016 Significant
Price 4.206 0.000 Significant
Service 3,047 0.003 Significant
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The table above shows that the significance value of the partial test (t) on each variable of
internet network quality, price and service is 0.016, 0.000 and 0.003 less than the significance
value of 0.05. This means that the quality of the internet network has a significant influence
on zoid net customer satisfaction. Likewise, the price and service variables also have a
significant influence on zoid net customer satisfaction. Based on the model formed and the
results of testing the hypotheses described above, it can be stated that the quality of the
internet network, prices and services have a significant and positive effect on zoid net
customer satisfaction. So that if the quality of the internet network, prices and services on the
zoid net are getting better, then customer satisfaction will also be better.

Discussion

Based on the results of the statistical test above, several statements can be drawn that
answer the formulation of the problem in this study.

1. Network Quality (X1) Has a Significantly Positive Effect on Customer Satisfaction (Y) in
Zoid net
The quality of the internet network has a positive and significant effect on customer
satisfaction, so the first hypothesis which states that the quality of the internet network
has a significant and positive effect on customer satisfaction has been proven and

accepted.

This means that the better the network quality, the better Zoid Net customer satisfaction
will be. These results support research conducted by Fadhil Hilmy (2018) which states that
network quality has a positive effect on customer satisfaction.

The research conducted in this study is in accordance with the theory which states that
customer satisfaction is influenced by network quality. Customer satisfaction is defined as
the fulfillment of customer expectations for the services obtained. Customer satisfaction
is between the perceived quality of goods or services with the desires, needs, and
expectations of customers. If customer satisfaction has been achieved, then repeat
purchases and loyalty will arise (Kosnan, 2020; Kotler & Keller, 2012).

2. Price (X2) significant positive effect on customer satisfaction (Y)
The Zoid net. positive and significant impact on customer satisfaction, so the second
hypothesis which states that price has a significant and positive effect on customer
satisfaction has been proven and accepted.

In the second variable, this is in accordance with the theory which states that if the price
is in accordance with the quality given to customers, it will affect high customer
satisfaction. The effect of price on customer satisfaction has a direct influence on
customer satisfaction.
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The research conducted in this study is in accordance with the theory which states that
customer satisfaction is also influenced by price. These results support research conducted
by Agus Hermani Daryanto Seno (2018) which states that price has a positive effect on

customer satisfaction.

3. Service (X3) has a significant positive effect on customer satisfaction (Y)
The Zoid net. Positive and significant impact on customer satisfaction, so the third
hypothesis which states that it is suspected that service has a significant and positive effect

on customer satisfaction has been proven and accepted.

That is, good or bad service quality zoid net will affect customer satisfaction. This confirms
that the question items answered by the respondents get good results to support zoid net
customer satisfaction in the village of razorguling, lumbang district, pasuruan district.

These results support previous research conducted by Ramadhan, Ligiya Fitria (2016) which

states that service quality has a positive and significant effect on customer satisfaction.

Conclusion

After conducting researchon 70 customers who already use the internet network and perform
data analysis, there is some information obtained.conclusions drawn from this study are as
follows:

1. The quality of the internet network has a positive and significant effect on zoid net
customer satisfaction in the village of razorguling, lumbang district, pasuruan district.

2. Price has a positive and significant effect on zoid net customer satisfaction in the village of
Razorguling, Lumbang District, Pasuruan Regency.

3. Service has a positive and significant effect on zoid net customer satisfaction in the village
of Razorguling, Lumbang District, Pasuruan Regency.

author realizes that the research that has been carried out still has many limitations, namely
as follows:

1. Initially 125 respondents were planned, but only 70 respondents could take data, because
at the time of data collection there were several subscribers and distributors who were
withdrawn.

2. Some respondents in providing answers to the questionnaires that were distributed were
still not serious and serious because filling out the questionnaire was done on the sidelines
of doing activities.

Based on the conclusions of the research, the researcher conveys several suggestions that are
expected to be useful for various parties who have an interest in the results of the study. The
suggestions that can be givenin this study are as follows:
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1. It is recommended for further researchers to add other variables that affect customer
satisfaction.

2. It is recommended for further researchers, to review the right time to distribute research
instruments so that respondents can determine answers seriously.
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ABSTRACT

One of the smartphone shops that is trying hard to strengthen customer loyalty after the Covid-
19 pandemic is the Samsung Brandshop of BIS WTC Surabaya. The purpose of this study was
to determine the mediating function of customer satisfaction on the effect of price, store
atmosphere, and experiential marketing on customer loyalty at the Samsung Brandshop of BIS
WTC Surabaya. Quantitative data obtained through a 5-point Likert scale questionnaire
distributed to 100 respondents through accidental sampling technique were processed and
analyzed using SEM-PLS analysis with SmartPLS software. The results of the study prove that
there is a mediating function of customer satisfaction on the influence of price, store
atmosphere, and experiential marketing on customer loyalty at the Samsung Brandshop of BIS
WTC Surabaya. The role of customer satisfaction as a mediator is formed from the existence
of a significant negative price effect on customer satisfaction, a negative although not
significant price effect on customer satisfaction on customer loyalty, a significant positive
influence on store atmosphere and experiential marketing on customer satisfaction and
customer loyalty, where Customer satisfaction itself also has a significant positive relationship
with customer loyalty. It is recommended for further research to review the similar indicators
between store atmosphere and experiential marketing, especially related to service, also
examine the possibility of an experiential marketing mediating function on the influence of

store atmosphere on customer loyalty.
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Introduction

The negative impact of the Covid-19 pandemic has reached the world smartphone market.
According to the Rezkisari (2020) report, in the first quarter of 2020, smartphone sales were
less than 300 million units. This is the worst condition since 2014. The smartphone brand that
continues to lead the market is "Samsung" where this brand managed to reach one-fifth of
global smartphone shipments. “Samsung” business profits increased from a year earlier
despite weaker sales ahead of the first quarter of 2020.

Unfortunately, the impact of Covid-19 is still ongoing, making revenue in the next quarter also
tend to fall because the Covid-19 pandemic has significantly affected demand. This condition
is in accordance with Hadyan's report (2020) which explains that global smartphone sales in
the second quarter of 2020 experienced a major decline, which was down 20.4% when
compared to the same period in the previous year.

Considering the significantdecline in sales, inthe post-pandemic era of Covid-19 or the current
new normal era, it is important for Smartphone distributors to have the strength and strategy
to survive and then increase sales volume again, namely by creating a customer-oriented
strategy or so-called as customer-oriented marketing.

Customer Oriented Marketing is marketing that focuses on what consumers want and need
(Sugianto & Sugiharto, 2013). Customers will have an emotional bond if they have high
satisfaction with the product or service they buy which in turn has a tendency to be loyal
(Kotler & Keller, 2016). If the customer is loyal, according to the explanation of Kotler & Keller
(2016), they will do: (1) Repeat Purchase, namely the purchase of repeated products without
considering similar products offered by competing companies, (2) Retention, which is resistant
to the influence of others, and (3) Referrals, which is willing to refer products to other people.

Thus, loyal customers, automatically, will provide opportunities for distributors to get new
customers. In addition, according to Kotler and Keller (2016), retaining existing customers is
more profitable than finding new customers which costs a lot of money. So, customer loyalty
is very important for the development of a business in the future.

Customer loyalty will be high if the company pays attention to several factors that influence it
the most. The results of researchMahmud et al. (2013), Subaebasni et al. (2019), and Wantara
& Tambrin (2019) show that customer loyalty is influenced by price. Price can be defined as
the amount of value issued by consumers to gain an advantage from the ownership or use of
an item or service (Kotler & Keller, 2016). The indicators that reflect prices in accordance with
the explanation of Kotler & Armstrong (2016), are: (1) affordability of prices by the purchasing
power of customers, (2) conformity of prices with product quality, (3) price com petitiveness,
and (4) conformity the price with the benefits that the customer gets. So competitive prices
that are in accordance with customer expectations and balanced with product quality and
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benefits are important factors that cannot be ignored by distributors because they are able to
bind customers to be loyal to the products sold.

Meanwhile Oztas et al. (2016), Furoida & Maftukhah (2018), and Suryana (2019) prove that
customer loyalty is influenced by store atmosphere. Store atmosphere according to Berman
& Evans in Furoida & Maftukhah (2018) is an atmosphere that reflects the physical
characteristics of a store that is used to build an impression and attract customers. There are
7 indicators according to Berman & Evans in Suryana (2019), including: Cleanliness
(cleanliness), music (music playing), Scent (aroma), temperature (temperature), lighting
(lighting), color (color of the building, furniture and equipment), and displays or layouts. So,
the cleanliness of the store, the type or genre as well as the frequency of the music played in
the store, the smell of the store both inside and outside, the temperature in the store, lighting,
wall color, floor, ceiling, color of furniture and equipment, displays in the store arefactors that
reflect how the atmosphere of the store and become a part that is able to bind customers to
frequent visits.

While Chao (2015), Widowati & Tsabita (2017) and Ekoputra et al. (2015) revealed that
customer loyalty is strongly influenced by experiential marketing. Tjiptono (2012) defines
experiential marketing as a marketing strategy that is packaged in the form of activities that
are able to provide an experience that makes an impression on the hearts of customers. As for
Ekoputra et al. (2015) proves that experiential marketing includes sense, feel, think, act, and
relate.

Meanwhile, Chao (2015), Subaebasni et al. (2019), Widowati & Tsabita (2017), and Wantara &
Tambrin (2019) also find that customer loyalty is influenced by customer satisfaction. Kotler &
Keller (2016) explain that customer satisfaction is a person's feelings of pleasure or
disappointment as a result of efforts to compare the performance of a product with one's
expectations. This customer satisfaction according to Widowati & Tsabita (2019) is reflected
by: (1) the suitability of the service with customer expectations, (2) the quality of restaurant
service is better than other restaurants, (3) the customer is satisfied (no complaints) with the
service at the restaurant, and (4) customers are happy with restaurant service.

So, there are 4 important factors that influence customer loyalty that must be considered by
store management, namely: price, store atmosphere, experiential marketing, and customer
satisfaction. While several studies also show that customer satisfaction itself is also influenced
by price (Cao et al., 2017; Mahmud & Jusoff, 2013; Subaebasni et al., 2019; Wantara &
Tambrin, 2019), store atmosphere (Furoida & Maftukhah, 2018; Jalil et al., 2016; Suryana &
Haryadi, 2019), and experiential marketing (Chao, 2015; Ekoputra & Dodikridho Nurrochmat,
2015; Setiawan et al., 2018; Widowati & Tsabita, 2017). Some of them even prove that
customer satisfaction is indeed an intervening construct that mediates the effect of price on
customer loyalty (Dimyati & Subagio, 2016; Wantara & Tambrin, 2019), mediates the effect of
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store atmosphere on customer loyalty (Furoida & Maftukhah, 2018; Oztas et al. ., 2016), as
well as mediating the effect of experiential marketing on customer loyalty (Ekoputra &
Dodikridho Nurrochmat, 2015; Setiawan et al., 2018).

On the other hand, there are many empirical gaps in the relationship between these
constructs. Among them are the results of research on the relationship between price and
customer satisfaction. The results of research Mahmud et al. (2013) show that price does not
have a major influence on customer satisfaction. That is, the lower the price, the higher the
customer satisfaction, but the increase in customer satisfaction along with the decrease in
price is not too large. Thisis because the object of research is the customer of the commercial
aviation service industry where the customer does not have many choices of types of flights,
even though the price increase remains the customer's choice because of the need for fast
mobility, so that the decrease in customer satisfaction is not too large if the price of flight
services is increased.

While the research results of Cao et al. (2017) revealed that price has a big influence on
customer satisfaction. That is, the higher the price, the lower the customer satisfaction, while
the decrease in customer satisfaction along with the increase in price is quite large. This is
because the object of research is BizRate.com customers. Bizrate.com is a customer review
site which is a useful tool to build trust from customers. This site allows each customer to
review other customers who have made transactions on the site. If the price of BizRate.com
services increases, the customer satisfaction of those service users will decrease drastically,
because there are many choices of other sites such as shopping.com, pricescan.com
mysimon.com, and bottomdollar.com.

Empirical gap also occurs in the results of research by Subaebasni et al. (2019) and Wantara &
Tambrin (2019) which state that price has a significant effect on customer satisfaction. The
object of this research is the customer of PT. Strait Liner Express in Jakarta and Batik Madura
customers. PT. Strait Liner Express is a service company engaged in International Freight
Forwarding. The high price actually gives satisfaction to customers, because the average
customer here is a company that uses imported raw materials. This is because there is a special
trust, where high prices indicate service quality and provide more guarantees for the safety
and on time distribution of goods. Likewise with Madura Batik customers, coincidentally, the
respondents studied were Madurese batik lovers from the upper middle class class, the higher
the price actually made the customers more satisfied because this is also linear with the quality
of the fabric and batik motifs so that it looks more classy.

As for the relationship between store atmosphere and customer satisfaction, experiential
marketing with customer satisfaction, and the relationship between other constructs, there
are many empirical gaps as summarizedin Table 1.
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Table 1. Research GAP

Relationship Object of research Researcher Research
between result
Constructs
The Effectof Price  Commercial aviation service Mahmud etal. (2013) Not
on Customer industry customers significant
Satisfaction BizRate.com customers Cao etal. (2017) Significant
PT Strait Liner Express Subaebasnietal. (2019)
customersin Jakarta
Madura Batik Customers Wantara & Tambrin
(2019)
The Effect of Customers of a restaurantin Jalil et al. (2016) Not
Store Malaysia significant
Atmosphere on Platinum Martabak Cafe Furoida & Maftukhah Significant
Customer customers (2018)
Satisfaction Ruby Pekalongan
Le Delice Café and Bakery Suryana (2019)
customers
The Effect of Fitness Club customersin Chao (2015) Significant
Experiential Taiwan
Marketing on Customers of The House of Widowati & Tsabita
Customer Raminten Yogyakarta (2017)
Satisfaction 150 Eatery Bogor restaurant Ekoputraet al. (2015)
customers
CGV Cinemas Hartono Mall Setiawan etal. (2018)
Yogyakarta
The Effectof Price  Commercial aviation service Mahmud etal. (2013) Not
on Customer industry customers significant
Loyalty PT Strait Liner Express Subaebasnietal. (2019) Significant
customersin Jakarta
Madura Batik Customers Wantara & Tambrin
(2019)
The Effect of Fitness Center Customersin Oztas etal. (2016) Significant
Store Turkey
Atmosphere on Martabak Platinum Ruby Furoida & Maftukhah
CustomerLoyalty Pekalongan Customers (2018)
Cafe
Le Delice Café and Bakery Suryana(2019) Not
Pelanggan customers significant
Effect of Fitness Club customersin Chao (2015) Significant
Experiential Taiwan
Marketing on Customers of The House of Widowati & Tsabita Not
CustomerLoyalty Raminten Yogyakarta (2017) significant
150 Eatery Bogor restaurant Ekoputraet al. (2015)
customers
The Effect of Fitness Club customersin Chao (2015) Not
Customer Taiwan significant

Satisfaction on
Customer Loyalty

PT Strait Liner Express
customersin Jakarta
PT Strait Liner Express
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customersin Jakarta (2017)
Batik Madura Customers Wantara & Tambrin Significant
(2019)

The Effectof Price Express Post CustomersinEast Dimyanti & Subagio Customer
on Customer Java (2016) Satisfaction
Loyalty through Batik Madura Customers Wantara & Tambrin is proven as
Satisfaction (2019) a Mediator
Customer PT Strait Liner Express Subaebasnietal. (2019) Customer

customersin Jakarta Satisfaction

Bali Ratih website customer Anjaniet al. (2018) isnota

fromJakarta Mediator
The Effect of Fitness Center Customersin Oztas etal. (2016) Customer
Store Turkey Satisfaction
Atmosphere on Martabak Platinum Ruby Furoida & Maftukhah is proven as
CustomerLoyalty Pekalongan Customers (2018) a mediator
through Cafe
Customer Le Delice Café and Bakery Suryana(2019) Customer
Satisfaction Customers Satisfaction

isnota
Mediator

The Effect of Fitness Club customersin Chao (2015) Customer
Experiential Taiwan Satisfaction
Marketing on Customers of The House of Widowati & Tsabita isnota
CustomerLloyalty Raminten Yogyakarta (2017) Mediator
through 150 Eatery Bogor restaurant Ekoputraet al. (2015) Customer
Customer customers Satisfaction
Satisfaction CGV Cinemas Hartono Mall Setiawan etal. (2018) is proven as

Yogyakarta a mediator

The existence of this empirical gap creates a gap between the influence of price, store
atmosphere, and experiential marketing on customer satisfaction and loyalty, as well as the
gap between the position of customer satisfaction as an intervening construct that mediates
the effect of price, store atmosphere, and experiential marketing on customer loyalty, so
research needs to be done. further related to the mediation function of customer satisfaction
on the influence of price, store atmosphere and experiential marketing on customer loyalty in
a distribution business selling Smartphones.

One of the smartphone shops in this new-normal era that is trying hard to reaffirm customer
loyalty is the Samsung Brandshop of BIS WTC Surabaya which is located at WTC 2nd floor
Galeria R.813-814 Jalan Pemuda Kaving 27-31 Surabaya. This shop sells several HP brands, the
main ones being the Samsung brand, some others are: Vivo, Oppo, Realme, Huawei, and
Xiaomi as shown in Figure 1.
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Figure 1. Bar Graph of HP Sales Development at the Samsung BIS WTC Surabaya Brandshop
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Source: Primary Data Processed (2021)

Based on the results of the pre-survey interview, the price offered by HP at the Samsung
Brandshop of BIS WTC Surabaya is actually a competitive price, in accordance with the quality
and benefits of the product. The condition of the shop is also clean and tidy. As for the
experiential marketing side, the customer experience is the lack of friendly attitude of the
store clerk. Meanwhile, from the act experience, itis also not very obtained because the store
does not yet have a strong and differentiated image, itis almost the same as other HP shops.
As for relate experience, it is acknowledged that it is enough to get information, especially
related to promotions, by several customers who follow @samsung_biswtc's 1G. However,
customers admit that the quality of service is still not better than in competitor stores. So, in
terms of customer satisfaction is still not optimal. In fact, according to several researchresults,
customer satisfaction is able to mediate price, store atmosphere, and experiential marketing
on customer loyalty. Based on this background, it is important to conduct research on
"Mediation Functions of Customer Sati